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Pro Chef Concepts has recognised the 
need for kitchens that bridge the gap between the 
commercial stainless-steel kitchen and the high-end 
residential kitchen.  Offering unique health benefits 
and an aesthetic that binds form and function in 
an individual approach, stainless steel kitchens are 
moving from the restaurant into the home. Just 
as comfortable in a studio apartment as in a high 
spec house, the steel kitchen offers the ultimate in 
clean lines, dramatic good looks and cost-effective 
longevity. 

Pro Chef Concepts comprises a modular 
system, which can be thought of as building blocks. 
There are four types of modules: floor, island, tall 
and wall modules. Each module can be configured 
to your particular needs, providing you with multi-
purpose options for open plan cooking and 
entertaining. Integrated appliances make for a 
seamless flow and a modern appearance.  

The powder-coated steel kitchen is offered in five 
classic colourways for drawers and cupboards; 
namely black, white, charcoal, oxblood and teal. The 
nature of the steel material will ensure a kitchen that 
stands the test of time, not only in terms of strength 

and versatility in the hardest working room of any 
home, but also in terms of definitive décor.

Inspired by furniture, the Pro Chef Concepts 
kitchen offers extra functionality by virtue of being 
raised on legs. Adjustable feet take care of uneven 
floor surfaces and allow easy access for cleaning. 
The smooth work surfaces also allow for simple 
maintenance and are presented in brushed stainless 
steel to enhance the look and feel of the home 
chef’s domain.

We manufacture custom personalised kitchens for 
everyday use; stripped of fading trends and filled 
with carefully considered and highly engineered 
detail, without ever compromising on the high 
quality of materials.

Our flagship showroom is situated at Unit 10A, 
Northlands Production Park, Epsom Avenue, 
Northriding, Randburg, 2194, Gauteng, South Africa.  
By appointment only.

“For the first time I feel like a chef and not 
a cook” –  Conrad Smith.

pro
chefconcepts
“the very last kitchen you’ll ever buy”

Pty (Ltd)

www.prochefconcepts.co.za

The Last Kitchen You Will Ever Buy 
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Pro Chef Concepts comprises a modular system with brushed 
stainless steel tops. A kitchen that makes every cook feel like a 
chef.

Tel:  072 700 5481  www.prochefconcepts.co.za

Newly innovated ShutterGuard® Aluminium Security Shutters 
have an ergonomically designed shutter lock and louvre lock 
system. The stylish, savvy, safety solution for windows or doors 
offer security without compromising the aesthetics of your home, 
commercial or retail space. Contact us for more information.

www.taylorblinds.co.za  -  sales@taylorblinds.co.za
0861-1829-567
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+27 11 234 1469  |  +27 84 407 7132  |  +27 74 111 2996 
info@blackorchidbydesign.com | www.blackorchidbydesign.com

DESIGN CREATE INSPIRE

Our design sets the stage for your life 
or business. We transform ideas into 
a presentation that refl ects how you 
see yourself in your space.

We combine functionality and 
perfect design to create a space that 
embraces your work and lifestyle. 
We bring your space to life.

In every design, we aim to inspire you 
by using elements from fashion and 
fabric, bespoke furnishings, and objet 
d’art. Every space is a work of art.

Black Orchid By Design – we design and create aspirational interiors for all our clients

Mila Crewe-Brown is a well-
known, self-taught writer 
whose relationship with 

design has been long and varied. Having 
formalised her passion by studying 
interior design in 2004, she went on to 
work in the lifestyle magazine sector, 
cutting her teeth at Conde Nast House & 
Garden and later House and Leisure.  

She has since spent a decade penning 
stories for some of the country’s hottest 
titles where she has explored the homes, 
work spaces and minds of SA’s major 
design talent, keeping a curious eye on 
the shifting world of interiors. Mila loves 
nothing more than sharing the journey 
of those creative responsible for making 
inspired interiors come to life. 

Now, a mother of two toddlers, she 
freelances from her home in Joburg, 

juggling work in print and online for 
regular clients like Elle Decoration, VISI, 
The Sunday Times, Wanted Online…and 
now Designing Ways! 

Before she entered the job market, 
Mila took her backpack on a year and a 
half adventure through Asia, Central and 
South America with her husband. Much 
of her journey was chronicled in delicious 
detail on her blog I Dream of Design. 
Having subsequently joined the working 
world, she traded a chicken bus for a car 
and globetrotting blog posts for stories of 
remarkable spaces and their makers, told 
with lyrical authenticity. In her spare time 
she has begun renovating a lacklustre 
apartment with the potential to be a gem.

Designing Ways

EDITORIAL
BOARD

Mila Crewe-Brown 
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Your purchase of R50 000 or more  
secures your competition entry. 

Spend R500 000 or more &
receive a free trip for 2 to Zanzibar!

Entries close 30 Nov 2018

KRAMERVILLE
16 Dartfield Rd Cnr Dartfield Rd & Commerce Crescent
+27 10 822 9296

BALLITO
1B Silverstone Way , Douglas Crowe Drive
+27 32 586 1379

DURBAN
299 Inanda Rd , Sea Cow Lake , Springfield Park
+27 31 577 7860

# y o u r b e t t e r l i f e
w w w. m a h a r a n i t i l e s . c o m

29 YEARS OF EXCELLENCE

M a d e  i n  e u r o p e

INTRODUCING

OUR NEW
B R A N D

S A N W A R E

RIM-OFF
a new generation of 

rimless pans

DESIGNER
PROFILES

S o l i d  t i m b e r  f l o o r s  &  s t a i r s
www.forestflooring.co.za Since 1995. . 

Oak Engineered Floors & Staircase, finished with Rubio Monocoat Oil 
Visit our showrooms in: Johannesburg +27 11 466 0701  •  Cape Town +27 21 461 1186

The Hololightkeeper - Page 32
Born in Nantes in 1984, French designer 

Nicolas Abdelkader is self-taught in 
architecture and design who collaborated 
with various agencies in France, Belgium 
and Switzerland for over ten years.

In 2015, he created Studio NAB, a 
design studio that develops projects on 
various scales, from everyday objects to 
furniture, from micro architecture to full-
scale buildings.

Regardless of the project, the creative 
process is always driven by three 
underlying principles: spontaneity, 
rigour and pleasure. The design method 
is simple: conceive and develop coherent 
projects that are first and foremost viable.

Projects must go beyond the purely 
stylistic to concentrate on the human; 
they must grasp the needs of the end-user; 
and they must be durable. This mix of 
humanity, functionalism and durability, 
but also a strong sense of pleasure, 
underpins Studio NAB’s approach.
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DESIGNER
PROFILES

makeitwonderful.co.za

 Franke Worktops
With over 100 years’ experience 
in providing kitchen solutions. 

The Nim Bar - Page 52
HITZG MILITELLO ARCHITECTS, Buenos Aires, 

Argentina, is an architectural firm which develops 
civil construction and interior design according to the 
commission. They have a long experience in hospitality 
design (commercial, retail, gastronomic shops and hotels), 
where the focus is generating creative concepts. The office 
has an integral team for each one of the phases required in the 
project, according to the commission, which works together 
with technical consultants and specialized suppliers.

Their philosophy is based on the idea of integral design. 
Merging aspects of a brand, using abstract concepts for its 
contextualization, working with artistic tools and visual 
communication (archigraphy), and interior design. All these 
aspects are articulated in a holistic way so as to get integral 
architecture.

Throughout the whole process, the team works in a 
collaborative way with the associate branding team, artists, 
graphic designers and creative agencies. Investigating trends 
and evaluating the best possible potential for each project. 
Creating strong identity concepts that work together with 
their environment and their own space. Working for brands 
creating new identities or skilfully revitalizing their existing 
identities. Looking for authenticity in every project, working 
closely with clients, the goal of creating a unique experience 
for the consumer of their product or facility.

Fernando Hitzig Mehr. Leonardo Guido Militello
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The Hall Collection is a luxury 
bedroom and sleep specialist.  In 
partnership with Elite Beds of 

Switzerland and Quagliotti Italian Linens, 
these fine collections have been selected 
to bring  you the most extraordinary sleep 
experience.  

Research into the science of sleep 
indicates that good sleep is critical to 
our physical and mental health and well-
being.  The quality and support of your bed 
impacts directly on the quality of your sleep 
and this is why they believe that your bed 
is the most important piece of furniture in 
your home. 

The Hall Collection’s entirely natural 
pocket-spring mattresses are made in 
Switzerland and designed to properly 
support the back, regulate body 
temperature and relieve pressure points 
so that long cycles of deep restorative 
sleep can be enjoyed.                                                                                                                                        

Founder Debbie Hall’s love for travel 
and experience of luxurious hotels, led 
to the creation of The Hall Collection 12 
years ago.  Her understanding of comfort, 
appreciation of quality and attention 
to detail required to design the perfect 
boudoir has made The Hall Collection a 
leader in the world of sleep.

In a world of mass production they 
believe that true luxury should be 
responsible, carefully considered and 
sustainable.  Their beds are all bespoke and 
certified to be environmentally friendly, 
chemical free and like the custom-made 
fine Italian linens, hand-crafted to last a 
life-time.

For generations, these luxurious 
collection from Elite Beds and Quagliotti 
Linens have been recognised for their 
outstanding quality and craftsmanship 
and are found in the best five star hotels 
and private homes around the world.

Because they believe there is nothing 
better than an expert's advice to ensure 
a good night's sleep, they invite you to 
make an appointment with one of their 
sleep consultants  to discover more and 
experience their entire collection.

If good sleep is important to you, 
please visit their showrooms in Cape 
Town or Johannesburg.  International 
consultations are available on request.

www.thehallcollection.co.za

The Hall Collection
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Their shutters (sometimes referred 
to as louvre or Caribbean shutters) 
are considered “The ultimate 

window and door treatment”. House 
of Supreme have been designing and 
manufacturing the best quality adjustable 
wooden and aluminium security louvre 
shutters for practically two decades! 

They are constantly researching and 
designing new additions to their product 
range. Simply put, “we don’t accept what is 
out there in the market, we make it better” 
– such as the locking mechanisms which 
have been redesigned from the ground 
up and offer unsurpassed reliability and 
superior quality you simply will not find 
elsewhere.

The Shutter Supreme innovation is 
an elegant, beautiful addition to any 
architectural space, where exceptional 
quality and supreme engineering 
meets design, functional practicality 
with security and peace of mind – 
complementing your lifestyle and 
enhancing your living space with no 
compromise.

House of Supreme has a national 
footprint of distribution and installation 

in South Africa. They also deliver their 
service offering beyond South African 
borders and into the Southern African 
regions.

Why Shutter Supreme Shutters?
•  Cost saving - from manufacturer to you
•  Enhances kerb appeal and property 

desirability
•  Superb command of light and visibility 

control
•  Superior insulation and assists with 

climate control
•  Noise reduction and privacy
•  Delivers timeless beauty, 

complementing classic and modern 
décors

•  Our security products offer unmatched, 
superior protection from intruders

•  Our products are green!
•  Our timber products are constructed 

from sustainable woods and we also use 
recyclable aluminium

Shutter Supreme superior products have 
been installed in
•  Top private designer homes
•  Lifestyle home estates
•  Commercial / Retail / Offices
•  Hospitality – restaurants, luxury lodges, 

hotels etc.

www.houseofsupreme.co.za

House of Supreme 

62 Voortrekker Street, Vereeniging, Gauteng
Tel:  083 777 0450
Website: www.cinema-architects.co.za
Email: info@cinema-architects.co.za

INTERNATIONALLY ACCLAIMED
Home Theatre Systems

38 years experience and still leading the way

Share something
extraordinary

STAND OUT TO BE REMEMBERED
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You spoke and Vox listened!

Pioneers in functional furniture 
and innovative design, Vox SA is 
proud to announce there is finally a 

showroom where you can see and feel the 
quality of selected items from the various 
Vox furniture ranges. Ranges on show 
include items from popular ranges such as 
Lori, Custom and the fan-favourite, 4You. 

Vox’s exclusive distributor, Clever Little 
Monkey, shares the showroom space, also 
showcasing Vox nursery furniture, such 
as the innovative Spot Cot Bed, a cot 
that transforms into a toddler bed when 
your little one outgrows the cot, and the 
compactum into a desk.

Yulande Roxburgh, CEO of Vox 
Furniture SA says “The showroom is a cosy 
space that will give customers a preview of 
Vox’s cleverly designed flatpack furniture 
that is functional, modular and space 
saving. “ 

“Customers can now have a look around 
and get a good feel of the quality. Not many 
people know that Vox ranges are often Red 
Dot Design award winners and now they 
can see for themselves! We can’t wait to 
show people what we have to offer and how 
Vox furniture can simplify a room.” 

Giving you the freedom to design your 
living space around your needs, Vox helps 
you create your interior, fully adjusted to 
your needs and lifestyle.

Vox is designed with attention to detail, 
keeping people’s needs in mind and 
factoring in their natural circumstances 

and way of living.  The furniture is not 
only high quality but also gives you the 
best experience possible. 

So, come by, grab a coffee at the Naked 
Coffee kiosk downstairs, and see what it 
feels like inside a Vox space. Have a good 
look around and chat to our consultant 
while testing out the Custom couches… 

You can find the showroom at 3 
Desmond Street, Kramerville, Sandton, 
Johannesburg.

www.voxfurniture.co.za

Vox SA opens a showroom in Johannesburg

..

ENHANCE YOUR
WORK SPACE

Commerc ia l  B l inds

www.b l inddes igns.co.za

Enhance your work space with a selection of Blind Designs  
Commercial Blinds. The range is designed to meet the demanding 
nature of an office or hotel environment, Blind Designs 
Commercial Blinds are geared and tested to meet your project's 
specific performance requirements.  
 

www.bl inddes igns.co.za

Port Elizabeth:

FIND A BLIND PROFESSIONAL IN YOUR AREA:

 Blinds Express: 010 040 3156
Blinds All Types: 010 040 3155
Blind Time: 010 040 3154
R&C Trading: 010 040 3157

Galaxy Blinds:                   010 040 3495
Blind Rage:               010 040 3153
Curtain Club:               010 040 7993

Johannesburg:
 PC Agencies: 087 075 0876

Pretoria:

            Sakkies Blinders: 010 040 3158
            Blind Fusion: 010 040 7994

            Picture Perfect: 010 040 7992

 Aesthetics: 
Umhlanga:

Ballito:

031 040 3192

 Blinds All Of Them: 031 040 3191

Bloemfontein:
 Ralph Blinds: 010 040 7100

Knysna:
  Milk&Honey®: 087 075 0877

Cape Town: 

 The Best Blind Company: 021 040 3001
Total Blind Design: 021 040 3002

Klerksdrop
Ridwaans Interiors:                      010 040 7638

Namibia:
Windhoek Touch of Style:   061 245 303
Walvis Bay Touch of Style: 064 220 238

www.windovert.co.za
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COMERCIAL BLINDS ADVERT (297mm height x 210mm width) .pdf   1   12/18/17   12:16 PM
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Studio Masson, importers of 
the finest range of Italian and 
European porcelain stoneware and 

glass products have caught the eye of 
the architectural and décor industries 
with their new products which offer 
extraordinary surfaces that combine 
aesthetic elegance with durability. 

“The collections offer the illusion 
of natural components such as wood, 
stone and concrete but without the 
disadvantages of these products such 
as fragility and wear-and-tear. These 
exquisite tiles, floor and wall finishes 
require minimal upkeep – a bonus in 
this day and age,” says Heidi Masson, co-
founder and co-owner of Studio Masson.

While most products are comprised of 
between 30% to 40% recycled materials, 
the entire product offering is deemed 
eco-friendly as the products are entirely 
comprised of natural materials, therefore 

conforming to the stringent European 
Green Standards. All of Studio Masson’s 
products are made of non-volatile, 
non-polluting materials, most of which 
are manufactured in state-of-the-art 
production facilities which meet the 
highest of eco-standards. 

Studio Masson’s recently introduced 
product offering includes many European 
collections, a stand-out being Sicis

Exclusive to Studio Masson, Sicis is the 
world leader in glass mosaics, tiles and 
slabs whose collection offers unlimited 
design possibilities. With extraordinary 
colours and textures fused between two 
glass sheets in 16 sizes, the Vetrite slab 
collection demands the attention of 
any room. Pixal Art Mosaics, Orientale 
Mosaics and Mosaic Blends are all 
showcased in Studio Masson’s new 
extended showroom.

www.studiomasson.co.za

Studio Masson’s new offerings set to wow the décor world 

SICIS Orientale

SICIS Mediterranea

Bathroom by Design Director, 
Heather Darby, friend of the 
Bathroom Butler range of 

bathroom accessories, recently visited 
the Salone Del Mobile in Milan, Italy 
where leaders in Italian furniture design 
showcase their latest collections alongside 
the latest in kitchen and bathroom trends 
at this premiere exhibition. 

Bathroom Butler chatted to Heather 
about what insights she discovered about 
where bathroom and home design is going 
in the year 2019 and beyond. One of the 
most significant observations for Heather 
was the fact that green is making a massive 

statement in interior design – everything 
from fabrics all the way through to 
shower dividers, bold tiles and even 
green baths. The trend also transcends 
through to accessory usage where plants 
and ‘greenery’ maintain their popularity 
as key décor embellishments and visual 
backdrops – both real and artificial types 
and of both light and dark hues.  

Another interesting innovation that 

Heather noted was with engineered taps. 
“Designers are placing emphasis on the 
shaft from the basin to the head of the tap 
and using various colour options like rose 
gold, brass, grey steel and chrome (a trend 
Bathroom Butler has already embraced 

with their colour collection).” Heather 
also highlights a key style trend of the 
industrial type. 

Shower heads that look like poised 
angle lamps have also proven popular, 
which Heather suggests may see trends 
move towards more angular, funky and 
defined bathroom designs for the more 
courageous home owner or designer.

“Dividing screens are most definitely 

leading the charge as far as trends go which 
aligns to the continued recognition of 
modern apartment style living where large, 
open living spaces are separated by screens 
as opposed to physical walls,” say Heather. 
“This allows occupants more freedom when 
deciding the use and size of each space in 
the home.” 

Designers are being challenged 
creatively in the bathroom areas 
specifically as they showcase really 
interesting and inventive ways to create 
additional storage space – especially in 
smaller spaces. “Creative ways to create 
storage space behind mirrors and in really 
small living areas proved incredibly popular 
and I believe will be the driving force of the 
future of design,” concluded Heather.

www.bathroombutler.com

Interior trends straight from one of the 
design capitals of the world

dw
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WHY CHOOSE FOREST FLOORING..?

FULL TURNKEY 
S O L U T I O N

30 YEARS 
IN TIMBER 
INDUSTRY

20 YEAR 
G U A R A N T E E

C O M B I N E D
250 YEARS 
T E C H N I C A L 
E X P E R I E N C E

Flooring • Decking • Cladding • Joinery

WE INSTALL 
THROUGHOUT 

SOUTH AFRICA

VERY OWN 
J O I N E R Y 
FA C T O R Y

AVERAGE 

15 YEARS 
E X P E R I E N C E 
PER INSTALLER

AFTERCARE 
SERVICE

PRODUCT 
QUALITY 
CHECK

3 0 0 0  +
H a p p y
Clients

30 YEARS 
IN TIMBER 
INDUSTRY

Susta inably
S o u r c e d 
T i m b e r

700 000 m²
Flooring Installed

VARIETY 
FLOORING 
OPTIONS

100+ Qual i f ied 
Instal lat ion staff

5 000 m²
Decking Installed

2000 Staircases 
built & Installed

500 Walls cladded 
& Installed

3 0 0 0  +
H a p p y
Clients

VERY OWN 
J O I N E R Y 
FA C T O R Y

AVERAGE
15 YEARS15 YEARS
E X P E R I E N C E
PER INSTALLER

PRODUCT PRODUCT 

VARIETY 
FLOORING 
OPTIONS

Johannesburg:  +27 11 466 0701     

Cape Town:  +27 21 461 1186

www.forest� ooring.co.za
S o l i d  t i m b e r  f l o o r s  &  s t a i r s

WHAT’S
HOT

GARDENIA - Prints and Embroideries
With private access to botanical illustrator Alfred Wise’s extensive 
archive of hand drawn sketches and paintings, Romo have created 
Gardenia, a collection of fabrics that wonderfully embody his 
passion for botanical illustrations. Perfectly harmonised with one 
another and remaining true to Alfred’s original drawings, these 
prints and embroideries are presented in a palette of invigorating 
hues.
www.romo.com

Botanical Prints
During our time at Decorex and Focus London this year we noticed 
a big trend in botanical prints, imitating gardens, landscapes and 
florals, bringing life into our urban spaces. These designs are 
available on beautiful textured linens and wallpaper.
www.stleger.co.za

Cylindrical Frosted Glass Pendants
Showcasing our latest new arrival, we introduce to you 
this eye-catching single pendant and a 12-light cluster 
comprising of 12 half frosted cylindrical glass shades 
suspended from a chrome plate.
This impressive piece is sure to celebrate its splendour.
www.klight.co.za.
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COLOUR OF 
THE YEAR

Uncovered by the annual expert 
ColourFutures™ Report into 
global trends, insights and 

consumer behaviours, this purposeful 
and delicious amber tone gently awakens 
all the senses.

11 September 2018, Johannesburg: 
Global leader of Decorative Paint, 
Dulux, manufactured by AkzoNobel, 
has identified one hero paint colour that 
perfectly encapsulates and expresses our 
collective living spaces today: Creme 
Brulee. 

Every year, the colour specialists at the 
AkzoNobel Global Aesthetic Centre in 
the Netherlands create a series of diverse 
palettes around one central Colour of the 

Year – a stand-out shade that perfectly 
captures the mood of the moment. 
AkzoNobel and their global team of 
cutting edge trend spotters have done 
extensive research into societal, cultural, 
design and lifestyle trends from a broad 
range of lifestyles and disciplines, and 
their insights confidently predict what is 
going to be important to consumers in the 
coming year. Together, they build a clear 
picture of where the world is going. 

“We are noticing a strong sense of 
awakening,” says Nathalie Sweeney, 
Decorative Paints Marketing Director 
Sub Sahara Africa for AkzoNobel. “Creme 
Brulee is inspired by the varied tones 
and remarkable properties of honey – 

natural, timeless and enduring, protective, 
rejuvenating and healing. Our trend 
forecasters from around the globe have 
reported a growing appreciation of both the 
substance and the shade, having seen its 
use on the rise across fashion, architecture 
and design”. 

According to the ColourFutures™ 
Report, 2019 is set to be a year of opti-
mistic consciousness and so the bright 
theme of ‘Let the Light in’ runs across the 
colour palettes. “Creme Brulee has a warm 
amber tone that perfectly captures our 
‘Let the Light in’ theme. It can be calming 
and nourishing or more stimulating and 
energising, depending on the light and 
colours surrounding it. Truly versatile and 

Dulux announces Colour of the Year 2019: Creme Brulee

contemporary, our Colour of the Year for 
2019 is the ideal choice for reflecting our 
new sense of positivity,” says Sweeney. 

The Akzonobel trend research shows 
that people around the world are 
experiencing a renewed sense of energy, 
optimism and purpose, and the power 
to ‘be the change’. We’re figuring out 
what matters to us most, Sweeney agrees. 
“There’s a desire to reach out, engage with 
others, and to make things better. That 
change can be anything from marching for 
women’s rights and fishing plastic out of the 
ocean to small acts of neighbourly kindness. 
People are ready to seize the moment.”

Today’s world is a turbulent one, with 
extreme events commonplace. With so 

many news sources, both real and fake, 
it seems like there are too many versions 
of the ‘truth’ out there. The Report 
shows that we’re seeking clarity, asking 
searching questions, examining our 
values and deciding where to place our 
trust. We want to develop a new sense of 
independence and self-belief, to become 
strong, stoic and resilient in the face of 
adversity. This sense of awareness has 
been gaining resonance in recent years, as 
people strive to be more conscious of what 
is really going on in the world, navigating 
their own route through the media that 
surrounds us. 

“There’s a growing feeling that we 
can’t let others do the thinking for us 

anymore, we need to come up with our 
own solutions. We’re seeing an increasing 
emphasis on social design and a re-think 
of urbanisation, exploring how we can 
develop ingenious sustainable materials 
and build happier communities. There’s a 
growing desire to create homes where we 
can contemplate, consider, gain perspective 
and forge our own conclusions about what 
really matters to us. Now, more than ever, 
we need the time and the space to think” 
says Sweeney. 

When looking at how the Dulux 
ColourFutures palettes have evolved over 
the years, consumers’ appetite for different 
colours and fluctuating connections with 
what is going on in the wider world 
is clearly charted. “In 2017, when our 
consumers felt a need for balance and 
calm, the palette was dominated by cooler 
shades of blue and grey. Last year, many of 
us were left unsettled by global events, so 
we closed our doors to retreat and regroup,” 
says Sweeney. “Now is the time to think, to 
dream, to love and to act.”

The 2019 edition of ColourFutures 
tells the story of how global trends are 
transformed into inspiring paint colour 
palettes for the home, from room to room. 
The easy-to-use palettes promise to bring 
a fresh energy to the world’s walls, and 
with the versatile Colour of the Year 2019, 
Creme Brulee, at the heart of our colour 
collection, we’re inspired to do just that. 

www.dulux.co.za
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VINYL 
FLOORING

Woven vinyl flooring is now 
increasingly the solution for 
designers for high-traffic 

public areas where durability and ease of 
maintenance are as important as style and 
prestige. In Europe, the floors of several 
old buildings – including magnificent 
heritage structures - are now being 
covered with woven vinyl, mainly because 
the product is so exceptionally robust and 
versatile.  

But what exactly is woven vinyl flooring, 
and how did it develop? 

Basically, it is flooring that combines 
the warmth of textiles with the durability 
of vinyl. Its origin dates back nearly 70 
years when it was accidentally “invented” 
by an enterprising Swede, Nils-Erik 
Eklund, who started rescuing vinyl waste 
from a nearby factory’s waste bins to make 
woven rag rugs. From what now seems a 
commendable but irrelevant idea, great 
things came and eventually led to the 
establishment of the world’s first woven 

Woven vinyl flooring – from dustbin to durable designs 
by Jan de Beer 

vinyl flooring production company: 
Bolon. 

In the 1960s, Nils-Erik’s son, Lars, 
and wife, Monica, took Bolon over and 
continued developing the concept of the 
rag rug and its derivatives. Now the third 
generation of the family, sisters Marie 
and Annica Eklund, lead the company 
and have taken it to far greater heights 
than their grandfather would ever have 
dreamt: the company now operates from 
a major factory in Ulricehamn, Sweden, 
and has become synonymous with woven 
vinyl flooring.  

Woven vinyl flooring is now very much 
on eminent designers’ selection list the 
world over, and other producers globally 
have copied the concept of a woven 
vinyl product backed with glass fibre-
reinforced vinyl. 

With versatility topping the list, there 
are several other benefits of woven vinyl 
flooring to consider. 

The flooring – available in roll or tile 
format - combines the appearance of a soft 
carpet with the practical benefits of vinyl: 
durable and, as stated, it can be recycled to 
add to today’s all-important sustainability 
factor. It is flooring that does not require 

The National Maritime Museum in London.

The British Library in London
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harsh chemicals for maintenance which 
keeps damaging substances from flowing 
into water supplies. In nearly all cases, 
woven vinyl – which does not absorb 
water or stain - can be easily cleaned with 
just water and a scrubbing brush. For 
offices and other commercial installations, 
it is perfect as chair castors easily roll over 
it and its strong impact-resistance means 
no chair mats are needed. Woven vinyl 
flooring generally easily copes with all 
wheeled traffic, such as loaded trolleys 
and wheelchairs. 

Like carpet, woven vinyl is sound 
deadening so that items dropped or the 
sound of heavy foot traffic on it will not 
carry. Furthermore, it is naturally anti-
static and meets stringent standards for 
fire safety. 

No wonder the product has become 
the preferred choice for luxury hotels, 
exclusive shops (locally Woolworths 
chose Bolon for its upmarket footwear 
section at the Mall of Africa in Midrand) 
and for some centuries-old historic and 
heritage properties overseas.

Looking at recent installations in 
Europe, there is a particularly spectacular 
installation in The Netherlands. Here 

the renowned firm of architects, Van 
Hoogevest Architecten, chose woven 
vinyl flooring for the magnificent interiors 
of Lebuïnuskerk, a Dutch church built in 
the 15th Century which is now a popular 
multi-function facility also hosting trade 
exhibitions, conferences, and concerts.   
The acclaimed architects - who were also 
involved with the high-profile restoration 
of Holland’s Rijksmuseum - specified 
Bolon woven vinyl flooring for the Gothic 
structure because “the look and feel” of 
the triangular flooring tiles mimicked the 
appearance of the church’s old medieval 
stone floors.  The new flooring is installed 
in the central part of the church which has 
chair seating during church services and 
where thousands of visitors walk through 
during festive events. So, the fact that the 
floors would be easy to clean was a vital 
consideration for the architects. 

Light falling on the different directions 
in which the collage of triangular tiles 
is employed creates an impression of 
flooring diversity although only one 
type of woven vinyl tile was utilised at 
Lebuïnuskerk.

Other European installations where 
woven vinyl flooring was recently 
installed include: 

The National Maritime Museum in 
London. Exhibition designer, Plaid, 
chose a playful combination of triangular 
woven vinyl tiles for the renovation of 
the museum’s large shop and education 
area. The interior is filled with graphic 
light boxes, signs and colourful furniture 
creating a welcoming space for the many 
young people who meet in this area.

The National Museum of Sculpture in 
Valladolid, Spain. Here the architects, El 
Taller de GC, selected a dark grey flooring 

to contrast with – and add drama to – the 
mostly white sculptures in the treasure 
house of Spanish sculpture. 

The Museum of London. The flooring 
adds glimmering darkness to the black 
room where the Olympic Cauldron by 
Thomas Heatherwick Studio, designed 
for the Olympic ceremonies in London 
2012, is displayed. The flooring by Bolon 
continues out into the entrance hall and 
covers built-in benches for the visitors.

The British Library in London. For 
the esteemed home of global treasures 
such as Gutenberg’s Bible of 1455 and 
Leonardo da Vinci’s notebook, design 
studio Plaid employed a pattern of three 

colours of woven vinyl flooring to cover 
a large flooring area in the library’s latest 
renovation.

Library in Capitole University in 
Toulouse, France. The design studio, 
Agency Tryptyque, specified grey and 
striped woven vinyl flooring to provide a 
tranquil environment for studying in the 
renovated library. 

These are just a few notable architectural 
structures in Europe and the UK that now 
showcase woven vinyl flooring. And it all 
started on that day in 1949 when Nils-
Erik Eklund could no longer stand seeing 
textile material going to waste. He would 
be glad to know there is now a dedicated 
Bolon recycling plant to reprocess all 
possible production scrap - even from 
other manufacturers.    

All photos, courtesy of Bolon. KBAC 
Flooring in Johannesburg and Cape Town 
is the sole South African supplier of Bolon 
woven vinyl flooring. 

www.kbacflooring.co.za.

VINYL 
FLOORING

The National Museum of Sculpture in Valladolid, Spain

Lebuïnuskerk

Library in Capitole University in Toulouse, France
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PRODUCT
DESIGN

Küschall is redefining the rules 
with innovation, by using 
aerospace materials and working 

in partnership with a Formula 1 manu-
facturer to secure the most unprecedented 
and ultimate driving performance 
available on the market today!

The Superstar development team are 
industry pioneers, making advancements 
in the wheelchair market through their 
development of the first lightweight 
wheelchair made from Graphene. Küschall 
is revolutionizing the performance of 
contemporary wheelchairs with a frame 
that is 30% lighter and 20% stronger 
compared to classic carbon wheelchairs, 
making the superstar truly unique.

Superstar at a glance:
•  Ultralight yet immensely tough
•  Outstanding vibration and absorption 

capacity
•  High mechanical resistance and 

durability
•  New X-shape geometry provides an 

increase in performance and agility
•  Correct posture to maximize your 

propelling performance
•  Best weight to acceleration 

performance
•  Perfect fit of geometry and seat for you
•  Bespoke backrest with a tool-less 

adjustment
•  Fully integrated seat cushion and 

backrest

Küschall® Superstar
The world’s lightest 

wheelchair made 
from graphene

Küschall welcomes you to 
the future!
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PRODUCT
DESIGN

Superstar will be bespoke, tailor-
made, to ensure the perfect fit! Built 
and adjusted to you, with the correct 
posture to maximise your propelling 
performance. Keeping up with your 
life, the adaptable seating position can 
be adjusted depending on your activity. 
Customised to your needs, the bespoke 
backrest has the possibility for a tool- 
less adjustment to improve your comfort 
during the day. The fully integrated seat 
cushion has been designed for optimal 
posture and comfort. 

Lightweight, using cutting edge 
technologies, with a frame weight of less 
than 1.5 kg to enhance driving efficiency, 
and using space age materials: Graphene. 
The Superstar team are becoming 
industry pioneers with their advancement 
in the wheelchair market, developing 

the first lightweight wheelchair made 
from Graphene to revolutionize the 
performance of the wheelchair of 
tomorrow, today. Using computer-aided 
design the geometry combined with 
the tube sizing will deliver an incredible 
performance! With the frame being 
30% lighter and 20% stronger compared 
to a carbon wheelchair, the Superstar 
will truly be the first of its kind! Superb 
power transfer through the entire frame 
will mean the Superstar responds rapidly 
with every movement. Combined with 
impressive road dampening properties, 
the Superstar will provide an effortless 
glide anywhere you go!

Did you know, a staggering 50-70% of 
wheelchair users will end up with upper 
extremity injuries after 10 - 15 years…The 
Küschall Superstar is being designed to 
enhance a direct drive, to allow the wheels 
to be positioned in an optimal position 
for you, which will increase propelling 

efficiency and reduce the risk of upper 
body extremities in the future. The 
Superstar will provide an increased agility 
and drive due to the new responsive 
geometry. Providing the best weight to 
acceleration performance, the Superstar 
will truly be a wonder to drive!

Küschall Superstar 3 values include:

Space-age materials
Making a vision a reality, the Küschall 

Superstar will be the first wheelchair built 
with the toughest aerospace material 
possible: Graphene!

Direct Drive
The Superstar is being designed to 

enhance a direct drive, by correctly 
positioning our users in an optimal 
position, increasing the propelling 
performance and reducing the risk of 
injured upper body extremities. 

Perfect Fit
Hand built and adapted to your needs.

We are looking for Superstars…
With no expense spared, come and 

join us at Witterswil, Switzerland* to co-
develop the Küschall Superstar.  Meet 
the engineers and work first hand with 
them on developing the most innovative 
wheelchair on the market! Enjoy a factory 
tour and see the Invacare team.   Be quick 
as we only have limited spaces available! 

www.kuschallsuperstar.com

Graphene
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TECHNICALLY
SPEAKING

The hololightkeeper is a concept 
for a lighthouse using holographic 
technology, a symbol of the 

traditional lighthouse. This innovative 
solution creates a bridge between the 
classical maritime lighthouse and new 
technologies using the projection of a 
hologram in 3D.

The starting point for this project was 
to note that round the world there remain 
more or less 1500 lighthouses in operation 
and that consequently, the lighthouse and 
the job of lighthouse keeper, as we know 
it, are declining.

Studio NAB thought about a solution 
to try and halt the phenomenon, to revive 
this ancestral job and to modernize 
the famous concrete monolith as it is 
anchored in the collective imaginary, 
while preserving its aesthetic codes by 
means of holographic imagery in 3D. 

The project, intended to be implanted 
on our shores, is a refuge where the 
guardian will be able to live within a cabin 
of 30 sqm, built in light metal framework 
and benefiting from an envelope of 
stainless-steel panels.

This would rest on a system of 
reinforced concrete and steel piles, fixed 
in the hard rock of the seabed.

Concerned about the environmental 
impact of the project, the latter is self-
sufficient at energy levels, thanks to the 
implementation of a wind turbine, solar 
panels and a mini centre of desalination 
plant converting sea water to drinking 
water.

The cabin is also thermally insulated 
thanks to a green roof, and the walls 
themselves are insulated with natural 
wood wool.

The 
Hololightkeeper 

The lighthouse keeper of 
the future imagined 

by studio NAB
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TECHNICALLY
SPEAKING

From the bridge, the guarding takes 
place in a comfortable space, accessible 
by a retractable ladder. The housing also 
serves as a workplace, organized into 
several distinct areas. The cabin includes 
a living and a resting space, a zone of 
navigation control and a projection space, 
equipped with the video broadcasting of 
the hologram.

At night, when the guarding takes 
place and guides the boats off the coasts, 
the keeper can control the holographic 
diffusion in real time.

Technically, this twenty-five metre high 
3D hologram lighthouse, is diffused at 
50 metres from the projection booth by 
means of holographic cameras. Projecting 
the light on a highly transparent mesh, 
almost invisible and very reflective, fixed 
on a structure anchored in the sea.

Composed of, among other things, 
silver, this structure allows highlighting 
the architecture of a dematerialized 
lighthouse and develops the necessary 
lumens to guide boats navigating off the 
coasts.

Photocredit: Studio NAB
www.nab-design.com
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KITCHENS &
COFFEE BARS

The Kitchen Specialists Association 
(KSA) was formed in 1989 with 
the purpose of representing and 

strengthening the South African kitchen 
industry.  One of the primary roles of 
the KSA is to offer consumers recourse 
and support when dealing with members 
of the association.  As a non-profit 
company the KSA’s only driving force 
is to give back to the industry in which 
it operates. Over the past twenty-nine 
years the kitchen industry has changed 
significantly and so too has the KSA.  The 

association has grown considerably and 
now operates nationally.  With a strong 
dynamic leadership team, the association 
is making inroads into some of the more 
difficult issues facing the South African 
kitchen industry.  

Working with a KSA registered 
company gives an added level of security 
to the transaction.  Being a member of the 
KSA is voluntary.  This speaks volumes 
about the nature of the company as they 
have chosen to be held accountable by the 
KSA for the workmanship and service, 

affording their customers recourse and 
free assistance should they drop the ball.  
The KSA will investigate any legitimate 
complaint against a registered member 
within the guarantee period of the 
product.   Members agree to abide by 
any ruling handed down by the KSA and 
agree to abide by the Association’s  Code 
of Ethics and Code of Conduct.  The KSA 
staff that oversee the dispute procedure 
are trained mediators, registered with 
the SA board of mediators.  All KSA 
rulings work to ensure that the rights of 
both parties as set out in the Consumer 
Protection Act, as it pertains to bespoke 
goods, are observed. Each KSA member is 
held to observe the norms and standards 
of the industry and work to the standard 
of workmanship as displayed to the public 
in their showroom.  

Use of the KSA’s holding account is 
another benefit of dealing with a KSA 
registered company.  This account can 
be utilised to facilitate surety to both 
parties about payment and delivery with 
funds being placed into the account and 
the parties negotiating special release 
terms should the industry norm of a 
50% deposit, 40 % payment at delivery 
and 10% balance on completion, not be 
acceptable.  The account is also used for 
disputed funds during mediations and for 
part or progress payments.  The beauty 
of the account is that it allows the KSA 
member to feel secure that they will get 
paid and the consumer to still be securely 
in control of the release of those funds.  

The KSA staff are on hand to offer 
assistance to consumers and industry 
professionals alike.  The team is dynamic 
with a wide skill-set that facilitates helpful 
consultation abreast of trends, the law and 
the mechanics of kitchen construction 
and materials.

Membership of the KSA is not easily 
awarded.  Applicants must meet certain 
key criteria and be in good standing 
within the industry.  The KSA represents 
not only kitchen companies but suppliers 
of goods and services to the kitchen 
industry and stone and surface fabricators 
as well.  By ensuring the company you 

KSA

are working with makes use of KSA 
registered suppliers and fabricators you, 
as a consumer or an industry professional, 
are ensuring the KSA’s assistance can 
reach down the supply chain holding all 
involved parties to be accountable in the 
event of a mistake or problem.  

KSA members are rewarded and 
acknowledge for their good service with 
kitchen and stone & surface fabricating 
members receiving a certificate of merit 
for completing the year without a dispute 
and site inspection.  At the recent KSA 
AGM over 90% of KSA kitchen members 
and 84% of stone and surface fabricating 
members were acknowledged for this 
achievement.  

Many companies have been with the 
KSA since the onset and at the 2018 AGM 
the KSA were able to acknowledge Alpine 

German Kitchens, Andy de Klerk Cabinet 
Works, Galloway Kitchens, ProReno, 
Seriga Kitchens, Eclipse Western Cape, 
Franke Western Cape, Grass Western 
Cape, for ten years of membership and 
Easylife Kitchens management Gauteng 
as well as Easylife Kitchens Boksburg, 
Centurion, Edenvale and Waterkloof for 
20 years membership.  

It is also vital to the KSA to acknowledge 
the hard work of their supplier members 
by recognizing those who have gone 
above and beyond with customer service 
and excellent product.  Congratulations to 
the following companies: Grass Western 
Cape, Eclipse Gauteng, Gelmar, Franke 
KZN and National Edging KZN for 
receiving a gold certification.  Demontfort 
Doors, Niemann SA Gauteng, Davidsons 
Boards KZN, ProQuartz KZN and 

South Coast Granite for achieving a 
silver certification, and Granite Projects, 
Kitchen Craft, Maxima Software KZN, 
Niemann SA KZN and Roco Fittings 
KZN for their bronze certification.

If you would like to know more about 
the KSA please feel free to contact your 
regional offices:

Gauteng:
Megan Craft – gauteng@ksa.co.za
KZN:
Kerryn Bailey – kzn@ksa.co.za
Western Cape:
Carmen Howard – westerncape@ksa.co.za
KSA national manager:
Stephanie Forbes – stephanie@ksa.co.za

www.ksa.co.za

The Kitchen Industry
Advisory Body

• Free Recourse & Mediation 

• Holding Account Facilities

• Training Courses 

• Advice & Guidance

M E M B E R

Ensure your kitchen company is registered with the KSA.   
KSA members are the only kitchen companies that offer  
their clients the safety net of objective third party intervention 
in the event of a dispute.

www.ksa.co.za

Carmen Howard Kerryn Bailey Marlise Daniel

Megan Craft Stephanie Forbes 
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1. Decorative metal pendant. 2. Decorative metal pendant.
 MAIN IMAGE: JC0003CP Decorative metal pendant.

For timeless sophistication and the latest 
lighting trends, Radiant has superior 

quality and functional yet stylish fittings 
to suit your kitchen. We have a wide 

range of pendants, undercounter lights, 
spotlights and ceiling lights. We can help 

create a living space you can enjoy.

JOHANNESBURG 72, 5th Street,Wynberg. Tel: +27 (0)11 386 0000. 
CAPE TOWN Cnr Koeberg Road & Plattekloof Road Montague. 
Unit 5, West Building, Topaz Boulevard, Montague Park, Milnerton. 
Tel: +27 (0)21 521 2500. DURBAN The Decorum Centre, Shop 3, 
1300 Umgeni Road, Durban Tel: +27 (0)31 263 0096.WEBSITE 
www.radiant.co.za

JC178W Pendant JC0002GYC Pendant

1. 2.

Previously disconnected and typ-
ically the domain of women, 
today’s kitchens are about com-

bining beauty with function. While the 
primary function of the kitchen - cooking 
– remains the same, it’s the rest that has 
evolved immeasurably.  Having done away 
with many of the walls that once divided 
this room from the rest of the home, the 
kitchen is on show at all times and is often 
one of the biggest rooms in the home. 

Behind every beautiful kitchen is a 
scullery, a smart, hardworking zone 
where all of the kitchen’s unsightly, 
albeit practical functions, like washing 
machines, sinks and broom cupboards, 
can be kept at arm’s length, leaving the 
kitchen island to shine. 

So central is concealing and revealing to 
the modern kitchen that clever cabinetry 
has become integral to its success, hiding 
what we don’t want on show behind 
beautiful doors that slide, fold and 
recess. These sleek cupboards are able 
to disguise everything, from the kitchen 
sink (literally), drawers and appliances 
to work surfaces, which is as crucial in 

Kitchen Cool
by Mila Crewe-Brown

confined spaces as those with a minimal aesthetic. Cabinetry 
like this also extends the living room into the kitchen, thanks 
to a continuation of the same finishes, blurring the boundaries 
between the two.

Modular units are on the rise due to the flexibility they offer 
in terms of layout, as well as the fact that you can remove them 
if you sell, making the often costly installation of fitted units 
a thing of the past. These range in style from ultra-durable 
industrial stainless steel iterations to more traditional timber 
ones, and the design functionality is limitless. 

With the kitchen being under the gaze of the public eye, 
materials and thoughtful design have become vital. We wouldn’t 
be lying if we told you that at the top end of the market millions 
of Rands can be spent on this one room alone.

Here, you might find countertops and cabinets made from 
materials like abonos oak (less glamorously known as bog 
wood). As old as 2000 to 8000 BC, these naturally preserved 
logs are at the beginning of the fossilisation phase when they’re 
carefully, manually extracted from the peat bogs in which 
they’ve lain. The older the wood, the more black it becomes, 
not to mention its hardness, which is inconceivable.

Beyond peat bog wood, marble, especially the grey veined 
types, remains a perennial favourite that pairs particularly well 
with brass and brings with it a classic, sophisticated aesthetic. 
Furthermore, wood in general, whether an oiled veneer or the 
solid kind, is becoming increasingly popular for its organic 
beauty and warmth. 

KITCHENS &
COFFEE BARS
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Concrete is another relative newcomer 
to designer kitchens, loved for its 
seamlessness and boundless casting 
options. One step further, engineered 
high performance concrete like Limesite 
offers more superior properties than 
traditional concrete such as scratch and 
stain resistance, as well as unique beauty.

Many of the most beautiful kitchen 
layouts today feature abundant below-
counter storage and forgo wall cabinets. 
Leaving the walls free of bulky units opens 
the kitchen up and allows more room 
to express individual style; this usually 
means one or two sleek open shelves that 
show off beautiful glassware, ceramics 
and indoor plants or patterned tiling that 
stretches up to the ceiling.

Breakfast nooks are enduringly popular 
but have shed their cutesy charm and 
are often the one place in the kitchen 
where you can flex some interior design 
muscle as they have more of a decorative 
feel. This includes statement chairs or 
bench seating, beautifully designed tables 
and pendant lights, which all bring a bit 
of design sensibility to the hard-core 
functionality of the kitchen. 

Your kitchen surfaces are the 
most hardworking item in the 
home. They get touched, cleaned, 

chopped on and pressured every day, 
so you need to choose a surface that is 
durable and reliable. With the kitchen 
rated as the space with the most financial 
value in today’s home, its design has 
never been more important. You really 
have to view it as your best asset in terms 
of resale value in your home. 

Along with this, you’ve probably 
realized that the kitchen has become 
more of a social hub and cooking 

workshop, so make sure you allow for a 
range of activities in the space. More and 
more we are entering into a culture of 
sharing, which requires more convivial 
spaces and allowance for more family 
members and friends. This also means 
that there will be plenty more traffic, so 
make sure the shell, walls, surfaces and 
floors are hardwearing. Taking these 
points into consideration, Caesarstone 
surfaces are built to last a lifetime and 
are known around the world amongst 
realtors for their quality and lifetime 
warranty. 

Make sure you are being sold genuine 
Caesarstone by checking the unique 
barcode underneath the slabs. Being 
completely nonporous you can also enjoy 
a hygienic cooking experience and low 
maintenance cleaning. With the largest 
selection of colours, you can take your 
design in any direction but we are seeing 
a huge trend in organic looking, naturally 
worn colours and finishes. 

The concrete look is very popular at 
the moment but not great in terms of its 
longevity and porosity, so we have brought 
out a range of designs (The Metropolitan 
Collection) that are inspired by concrete 
– they look like concrete and feel like 
concrete - but will last a lifetime and not 
stain. When choosing your countertop 
colour, bear in mind what is going to be 
accompanying them. 

The sky is the limit when it comes to 
your cabinet finishes and décor items so 
pick something versatile. No matter what 
trend or style you are drawn to, you will be 
able to find something that complements 
your design so follow your gut and allow 
for your taste to change over time. From 
textured natural wood, to smooth, shiny 
metallic and high gloss pantones, a world 
of options await you, so have some fun 
with it.

www.caesarstone.co.za

Look Beneath the Surface 
By Megan Schumann – Caesarstone SA

Excava

White Attica
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Franke South Africa, a leader in 
intelligent kitchen solutions, has 
revealed its new product line – a 

comprehensive worktops & surfaces 
range. Franke worktops take their names 
from the high quality materials used: 
solid, quartz and stone and are available 
in a range of colours and finishes. 

Introducing the 3 Franke worktops to 
make your kitchen wonderful

FRANKE SOLID SURFACE
Franke solid surface worktops, available 

in 59 colours, represent unlimited 
creativity and are designed for seamless 
worktops. Thanks to their non-porous 
composition, worktops made of Franke 
solid surfaces are easy to care for, impact-
resistant and hygienic.

Franke worktops

FRANKE QUARTZ SURFACE
Franke quartz, whether in matt or 

glossy finish, the Franke worktops is an 
easy-care surface. A glass sealant makes 
it odour and taste-neutral. In addition, 
the high-quality worktops are light and 
discolouration resistant and easy to clean.  
Quartz is the ideal material to be used 

in places where hygiene is of paramount 
importance. 100% made in Italy.

FRANKE STONE SURFACE BY 
LAPITEC®

Franke stone by Lapitec, with a choice 
of exceptionally smooth surface like the 
Lux and Satin collection, or rougher like 

Vesuvio, this premium collection attracts 
the eye with the power of texture. Suitable 
for both indoor and outdoor applications, 
they are all anti-bacterial and easy to 
clean. 100% made in Italy.

www.franke.co.za

It is well established that a kitchen 
nowadays is no longer just a place 
to cook and eat, it is so much more 

meaningful in terms of its functionality 
and its integration within a home. This 
kitchen by Cuisines Steam, which sits in a 
newly constructed single family dwelling 
in Montreal, has carved out a special place 
for itself and it embodies the notion that 
a kitchen can reach beyond its original 
scope and draw you in for so much more 
than cooking.

Family Oasis: It’s 
the small details 
that make great 

kitchens

KITCHENS &
COFFEE BARS
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“The lines are blurred between where 
the kitchen ends and where the living 
room begins and the whole space feels 
harmonious, fluid and welcoming”, says 
Patrizia Giacomini, designer and sales 
director at Cuisines Steam.

The choice of materials and the 
importance of natural light are the key 
ingredients in the design of this kitchen. 
The intention was to emphasize the 
harmony of the materials from one room 
to another and to create a link between 
the exterior and the interior, allowing the 
kitchen to blend into the space completely.

“In our view, a successful kitchen 
project is one where the cabinets seem 
to disappear, the materials take on a life 
of their own and the architecture shines”, 
concludes Patrizia. The kitchen becomes 
the backdrop for the daily adventures of a 
young and dynamic family!

About Cuisines Steam  
Cuisines Steam is a Montreal kitchen 

design and manufacturing company 
founded in 2002 and now employs more 
than 25 experts. Led by its motto “it’s the 
small details that make great kitchens”, 
Cuisines Steam affixes its seal of quality 
and exceptional rigor in the gourmet 
epicenter of the home. Custom-made 
kitchens, designed by a team that is as 
passionate about cooking and design as 
their clients.

Official name of the project:
Projet Avenue
Location: Rivière-des-Prairies
Project end date: March 2018
Area: 150m2
Designers: Cuisines Steam
Project manager: Patrizia Giacomini
Photographer: Mélanie Elliott

Kitchen with elm veneer cabinets, white lac-
quer, marble tiles, and quartz countertop.

KITCHENS &
COFFEE BARS
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Marco Parizzi has been a chef for 
30 years, but the story of his 
culinary success starts more 

than 60 years ago when his grandfather 
opened the family restaurant, Il Tiratardi, 
in Parma shortly after the war. In the 
1970s, his father took over the business, 
who then passed it onto Parizzi in 2000. 
The rest, as they say, is history.

The chef explains: “This is a Parma 
institution. We have been here for three 
generations serving great cuisine to local 
residents. It was born as a traditional 
restaurant, and has gradually evolved to 
become a modern one.” Renamed Parizzi, 
the establishment has undergone multiple 
renovations to stay current. Always 
looking for ways to add to his offering, 
he opened a hotel above the restaurant 
in 2007, comprised of 13 suites, and later 
unveiled a cooking school to provide 
opportunities for more meaningful 
interactions with his guests. 

Within his culinary school, Parizzi 
delivers lessons to parties of up to eight. 
In the evening, it turns into a private 
room where small groups of enthusiasts 
can dine and learn about his art while 
the chef prepares remarkable dishes 
before their eyes. 

A taste of history
Surrounded by cultural landmarks 

and vestiges of classical Italy, Parizzi is 
no ordinary restaurant. An area steeped 
in antiquity, inspiration is abundant. 
To pay homage to the beauty of his 
establishment’s environment, Chef 
Parizzi specified Neolith Zaha Stone in 
a recent refurbishment of his cookery 
school. Characterised by fine white 
veins etched in contrasting directions 
against a rich argent background, 
the stylish pattern brings the historic 
aesthetic of the architecturally rich 
setting indoors.  

 Parizzi describes: “The colour was 
chosen according to the surfaces we have in 
the room: steel, grey and white. This surface 
reminds us of natural stone and cultivates 
an intimate atmosphere. It’s warm and 
meaningful.” 

Contrasting cuisine
  Parizzi’s culinary style is based on 

authenticity, innovation and careful 
choice of ingredients and suppliers. He 
strives to respect both regional tradition 
and the quality of raw materials. This is 
evident not only in his preparation, but 
also his presentation.

Zaha Stone’s rich smoky tones, 
punctuated by dramatic white veining, 
provide a sophisticated backdrop for 
every course. The gently mottled, 
silvery motif contrasts exquisitely with 
vibrant fresh ingredients of all colours. 
Vermillion peppers, emerald courgettes 
and golden beetroot artistically arranged 

Blending contemporary and classical
Neolith® specified by Michelin star chef Marco Parizzi

on crystalline plates all make striking 
individual statements against the 
distinctive patterning of the stone. 

Staying the course
With its illustrious past and current 

ambition to push boundaries, Parizzi has 
an exciting future ahead. The ambitious 
cuisinier has evolved the restaurant 
over the years to stay modern, blending 
new materials and techniques with 
the traditional, and continues to make 

changes that will see it serving dishes to 
generations to come. Neolith plays an 
important role.

Parizzi comments: “Ultimately, we 
chose Neolith because it is an exceptionally 
practical material. Our guests and clients 
have high expectations, so it’s crucial 
that we maintain our one Michelin star 
standards for the cooking school along with 
the other services we offer.

The Sintered Stone worktops can be 

perfectly cleaned, a key criteria when 
working with food. Whether we put down 
hot pans, chop with sharp knives or prepare 
vibrantly coloured cuisine, it doesn’t suffer 
any damage, wear or staining. This is 
an extraordinary material to work with, 
pushing the limits of what kitchen surfaces 
can withstand and what chefs can do with 
them.” 

www.neolith.co.za

Parizzi Worktop, Kitchen Island and Splash-
back in Neolith Zaha Stone, 12mm and 6mm

KITCHENS &
COFFEE BARS
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A s the second largest traded 
commodity in the world after 
crude oil, it’s safe to say that 

coffee’s influence goes beyond the kick 
it offers. As consumers in the third wave 
of coffee, the whole business has evolved, 
with related furniture and appliances a 
lucrative complement to what Business 
Insider claims is an industry worth more 
than $100 billion globally. 

The savvy coffee consumer is acutely 
aware of design and trends and has 
expectations of what they’d like their 
coffee shop to look like, their seats to 
feel like, which methods and machines 
produce the best coffee and even what 
they’d prefer to be drinking out of. 

In commercial design, many hotels 
and even large corporates now set aside 
impressive budgets for dedicated coffee 
bars. For example, resort group LUX 
roasts its own organic signature blend on 
site, with a menu offering guests a choice 
of nitro coffee, drip coffee, cold brew and 
even iced coffee pulled through a beer tap. 
As part of a brand experience, keeping up 
with the times and showing your skills in 
the speciality coffee arena leaves a lasting 
impression on consumers.

Call to the Coffee Bar 
by Mila Crewe-Brown

KITCHENS &
COFFEE BARS
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With all this attention being paid to 
the drink, it’s no wonder the furniture 
and appliances that accompanies it have 
stepped into first gear too. Coffee shops 
have become such a litmus for style that 
some cafés have accrued cult status. 
According to Wallpaper’s recent list of 
the very best coffee shop interiors around 
the world, cafes like Prague’s timber clad 
Misto, Amsterdam’s Toki with its bare 
bones appeal and even Cape Town’s Swan 
Café are some of the best examples of 
coffee house design to be found, proving 
that great coffee and thoughtful design are 
a potent combo. 

These are brands that take aesthetics 
just as seriously as the quality of their 
coffee, with designer chairs and beautiful 
stackable stools, as well as the use of local 
designers and artisans by major brands 
like Starbucks…giving each café its own 
unique style while elevating home-grown 
talent. Materials like artisanal tiles, wood 
cladding, marble, brass details and oak 
floors also typically feature in these most 
covetable of coffee haunts. 

Coffee brewing methods have expanded 
drastically even in the last decade. Gone 

are the days when percolators, French 
press and stovetop moka pots were the 
spectrum. Coffee enthusiasts now have 
their choice of a wide variety of brewing 
methods including pour over, drip coffee, 
vacuum coffee, cold brew, pressing and 
nitrous coffee (where cold brew is infused 
with gas nitrogen), with hand brewing 
becoming ever popular. 

Consequently, home baristas are often 
as adept as their coffee shop counter parts 

with many of them attending the many 
courses now available. While bean to cup 
machines allow the user complete control 
over what beans they use and when they’re 
ground, automatic capsule machines offer 
an espresso with the perfect crema at the 
push of a single button. 

When it comes to what coffee is served 
from there’s been a recent return to glass 
tumblers, a la Duralex’ classic Picardie glass. 
The staple of French bistros since 1927, this 

glass is 2.5 times stronger than any drinking 
glass thanks to its tempering process which 
renders it virtually indestructible. Glasses 
like the Picardie, as well as similar ceramic 
versions, have since replaced clunky mugs 
and immediately up the cool factor. Often 
there’s a dedicated coffee magazine floating 
about that gives insight into global coffee 
culture, farmers, cafes and consumers too. 
The point is, serving a cup of jo has become 
far more than just that. 

Chair Express - Iris Canteen Chair
Tel: 011 434 0444, 
Email:Shantelle@chairexpress.co.za
www.chairexpress.co.za

KITCHENS &
COFFEE BARS
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COMMERCIAL
INTERIORS

From the outset, the project had to 
appeal to the aesthetic dissociation 
of the typical beer bar. The challenge 

was to create a new aesthetic universe 
associated to the cocktail bars but without 
forgetting the impressive brand of 30 taps, 
emphasizing the idea of the largest beer 
bar in Buenos Aires.

The concept incorporates elements 
distant to the reminiscences known by 
bars of these characteristics. To do this, 
it was extremely important to turn to 
an idea of conceptualization, where the 
starting point was the composition of 
plots based on a “possible influence” of 
a very traditional proto-rationalist style, 
an “American influence”, an traditional 
proto-rationalist style with American 
& traditional Chinese interior design 
elements.

The idea is composed of two types of 
wooden mesh, closed and open, in oak 
tones that generate multiple depths. These 
are definitely veils and sieves that unravel 
mysteries between their interstices.

Its chess-like organization composes the 
closed meshes of the open ones. Another 
material, but of the same composition, is 
the limestone on several of the walls. 

The Nim Bar
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COMMERCIAL
INTERIORS

As these are high-density materials and 
compositions, we chose to contrast them 
with walls impaled with neutral patterns 
that allow a dialogue and not competition 
between designs. The design of the 
wallpaper is associated with a universe of 
plant nature, and in accordance with this 
there are several sectors where we have 
the living presence of nature.

Two plant interventions define 
spatiality. On the one hand, the semi-
covered entrance on both sides as a 
method of pedestrian communication 
and on the other hand the long “green 
tongue” in the whole centre of the main 
hall dividing the large central dining area.

The organization on the top floor, 
divided into two sectors, shows its most 
distinctive side in its large living-room 
space. This is subdivided with movable 
panels that swing upwards to form a large 
and unique space covered by a ceiling of 
mesh.

The communication from its logo and 
isotype emulates the same system formed 
by a plot and background whose nature is 
expressed through the phoenix.

www.estudiohma.com

Location: CABA, Buenos Aires, Argentina.
Design Concept / Project / Construction Documents / Interior Design
Hitzig Militello Arquitectos: www.estudiohma.com
Construction Manager: Hitzig Militello arquitectos
Collaborators: Arch. Jeanette Zotta, Arch. Virginia Bottan
Promoter: Privado
Photographer: Federico Kulekdjian
Surface: Covered ground floor 253 m2
Half covered ground floor 34 m2
First floor 139 m2



56    October 2018 • dw   57        dw • October 2018

dw

FURNITURE
OF NOTE

Whether sapphire, ruby, 
emerald, amethyst or rose 
quartz, jewel colours, as 

well as gems and precious stones, have 
entrenched themselves in our interiors.

KARE have responded to this trend 
with a wide array of pieces from lighting 
and side tables to sofas and armchairs, 
plus a host of covetable accessories.

 As a singular statement or partnered 
up, these luscious tones bring interiors 
to life with an injection of high voltage 
intensity. Teamed with metallic accents 
like gold, brass and copper this is a style 
that is intensely opulent. 

Another way to get your fix is by 
incorporating fabrics, with plush velvet 
coming up trumps every time. If you 
prefer a more understated version of this 
jewel toned aesthetic, opting for matt 
fabrics in the same colours will ensure 
a sophisticated, understated look that 
forgoes the bling. Furthermore, if it's a 
comprehensive and balanced scheme 
you're after, you can mix your glossy and 
matt fabrics in measured doses. Contrast 
can also be achieved by pairing bold tones 
with their more subdued offspring, as in 
KARE’s collection of nifty Cherry stools, 
which sees a high-low play of intense 

magenta and topaz hues alongside softer, 
chalky ones.

 If it's drama you're after, try using a lick 
of matt grey paint as a backdrop, against 
which you can layer your plush gem 
notes. Alternatively reverse this duo with 

a backdrop of punchy jewel tones with 
accents in more subdued tones.  

Similarly, darker furniture pieces are 
natural bed partners for jewel tones. 
KARE’s Muskat and Boston collections 
of cabinets and sideboards for example 

Jewel in the crown

would set off and intensify your jewel toned pieces, giving them 
depth and providing an anchor for this luxe decorating scheme.

For instant gratification, you can curate your own eclectic mix 
of jewel-coloured glassware to create a bold display on a table or 
shelf. Coloured glass is also a genius way to bring energy into a 
room thanks to its light reflecting qualities.

It goes without saying that the inclusion of authentic precious 
and semi-precious stones such as agate and quartz is a winner. 
KARE offers various furniture pieces that epitomise this concept, 
such as their Chips pendant light or Beistelltisch and Lake Land 
side tables, all of which bring high end glamour to the fore.

Pop into KARE's Kramerville store to get a taste of their luscious 
jewel inspired ranges.  

www.kare-johannesburg.co.za
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25 – 29 October 2018

IIFF - India International Furniture Fair

Mumbai, India

Furniture and interior design show

www.iifurniturefair.com

23 – 27 October 2018

Orgatec

Cologne, Germany

www.orgatec.com

9 – 12 November 2018

Chengdu Creativity & Design week

Chengdu Century City International Exhibition 

Centre, China

www.gochendu.cn

13 – 16 November 2018

Downtown Design

Contemporary Design Fair 

Dubai Design District

www.downtowndesign.com

28 – 30 November 2018

The Building Show

Toronto, Canada

Canada’s National Design + Architecture 

Exposition and Conference

www.thebuildingsshow.com

22 – 25 December 2018

Hong Kong Interior Design & Decoration Fair

Hong Kong Convention & Exhibition Centre

www.10times.com/interiordesign-

decoration-fair

14 – 20 January 2019

imm cologne

Koelnmesse, Cologne, Germany

Lighting, Furniture, Interior Design 

www.imm-cologne.de

8 – 12 February 2019

Ambiente

Frankfurt, Germany

Consumer Goods, Lighting, Gifts, Crafts,

Household Goods, Furniture, Interior Design

www.ambiente.messefrankfurt.com

1 – 2 May 2019

Retail Design Expo

Olympia London

www.retaildesignexpo.com

Information correct at time of going to press.

The Doon Street site, the largest 
superstructure ever built 
by designjunction, housed 

200 international design brands and 
temporary pop-up shops. The Riverside 
Walkway  showcased a series of outdoor 
installations, whilst Oxo Tower Wharf 
and Bargehouse hosted major brand 
activations, talks and exhibitions.

RIVERSIDE WALKWAY 
The Riverside Walkway provided a 

platform for Mud Shell, an innovative 
housing project marrying ancient earth 
architecture techniques with the latest 
drone spraying technology.

Led by architect Stephanie Chaltiel, the 
project aims to build a simple but sturdy 
and durable housing system that can be 
customised depending on the location. 
Stephanie has developed a unique digital 
tool that can be piloted or programmed 
to “Drone Spray” natural materials over 
a light prefabricated framework until it 
forms an inhabitable structure.

Designed for both emergency contexts 
and alternative dwelling systems, 
Stephanie will construct one of these mud 
shells at designjunction in collaboration 

with students of London’s Architectural 
Association School of Architecture. 
Mud Shell will explore new methods 
to transform temporary housing into 
a permanent innovative habitation 
combining sustainable natural materials 
with advanced technology.

The project is funded by the InnoChain 
ETN network, a shared research training 
environment examining how advances 
in digital design tools can challenge 
the building culture, enabling more 
sustainable, informed and materially 
smart design solutions. 

On one of the jetties overlooking 
the Thames, the city of Saint-Etienne 
showcased the “Gateway to Inclusion”, 
an installation conceived by Lisa White, 
Head of Lifestyle and Interiors at WGSN, 
in collaboration with designer François 
Dumas. With a structure made of steel 
and ribbon, two of Saint Etienne’s 

traditional industries, the project aims to 
promote inclusion in design.

The steel arches were of different sizes 
and dressed in ribbons created by Neyret, 
an international ribbon manufacturer 
established in Saint Etienne in 1823. Lisa 
White worked closely with the WGSN 
colour team using the trend forecaster’s 
new Coloro colour-coding system, while 
the experts at Neyret developed an 
innovative technique of stretching the 
industrial ribbons in an almost couture 
manner to fit Dumas’ distinctive design. 
François Dumas explains: “The long, 
narrow path offered by the jetty inspired 
me to design this Gateway in a way that 
would enhance the experience of walking 
on it, together with others. The colourful 
ribbons will create a centripetal movement 
that invites the audience to prolong their 
experience by visiting the Saint Etienne 
Biennale in 2019.” After designjunction, 

the installation will travel to Paris and 
Saint Etienne where it will welcome 
visitors to the Saint Etienne International 
Design Biennale next spring, from March 
21-April 22, 2019.

DOON STREET SITE
designjunction is delighted to support 

the Stephen Lawrence Charitable Trust 
(SLCT) in partnership with RIBA in a 
year-long campaign, which aims to raise 
funds and promote diversity and inclusion 
in the design and architecture industry. 
Reflecting Stephen’s desire to become 
an architect, “The Architect’s Toolkit” 
intends to help SLCT inspire and enable 
young people from underrepresented 
backgrounds to study and qualify as 
architects. The toolkit, created by London-
based stationery brand Mark + Fold, 
will be a special edition of an architect’s 
essentials designed in collaboration with 
three renowned designers. Following the 
show and to coincide with the inaugural 
Stephen Lawrence Day (22 April 2019), 
a small run of each toolkit will go into 
production. A percentage of the profits 
made will go towards giving someone else 
the tools they need to start their career.

 “The Architect’s Toolkit” project, 
launched at designjunction as part of a 
co-working space designed by award-
winning, Brixton based architecture 
practice Squire and Partners, used 
acoustic panels by We Design Silence. 
Relating to Stephen Lawrence’s unrealised 
dream to become an architect, Squire 
and Partners’ installation creates a highly 
stimulating dreamscape environment in 
which core design tools are unlimited, 
and people from all generations and 
backgrounds can meet, work and create 
together. The space was an active feature 
within the show where designers hosted 
interactive workshops and connected 
young designers with industry leaders.

Located on the first floor of the Doon 
Street site, STILL BY FORM is a unique 
restaurant installation curated by design 
consultancy and procurement specialists 
BY FORM. The space is designed with 

designjunction

Mud Shell developed by Stephanie Chaltiel, 
Riverside Walkway  

The Gateway to Inclusion, by Saint-Etienne, 
Lisa White and François Dumas 
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harmonious layers of colour and texture 
to offer a setting for quiet contemplation 
in the bustle of the show.

The pop-up restaurant features a refined 
collection of design across lighting, 
textiles, surfaces, furniture and new 
materials, including brands &tradition, 
Anour, KABE Copenhagen, Zilenzio 
and Atkinson & Kirby. The menu will be 
provided by Nordic inspired 26 Grains, 
the name refers to the number of ancient 
grains that are used to produce simple, 
healthy food.

Surfaces experts Caesarstone also 
joined the list of leading brands brought 
together for the STILL BY FORM 
restaurant project. The brand has used its 
newly launched Topus Concrete for the 
restaurant’s main bar. Developed as part 
of the design team’s wider exploration of 
industrial finishes and weathered patina, 
Topus Concrete’s gentle linear  pattern 
is reminiscent of Jupiter’s rotating cloud 
bands, while its warm blush-pink colours 
sit harmoniously within the calming 
palette used across STILL BY FORM.

On the ground floor, award-winning 
British designer Bethan Gray teamed 
up with whisky experts The Glenlivet to 
create an experiential celebration of craft 
in the form of a bar serving a specially 
created menu of food and cocktails.

Bethan Gray has drawn inspiration 
from the Cairngorms, home of The 
Glenlivet, and explored the natural 
landscape surrounding the distillery to 
design a unique reinterpretation of her 
distinctive Dhow pattern, influenced by 
the River Spey and the layers of mist that 
gather in the neighbouring valleys. The 
hand-stained birds-eye maple and solid 
copper inlay reflect the charred barrels 
and copper stills used by The Glenlivet in 
the whisky making process.

The bar itself is made from marble 
with a brass inlay—a new technique 
mastered with long-term collaborator 
Mohamad Reza Shamsian and his 
Muscat-based workshop of 120 artisans. 
The bar will also feature Bethan Gray’s 
Victoria lights for Editions Milano, 
shown for the first time in UK within 
lightjunction—designjunction’s curation 
of international and innovative emerging 
lighting brands.

OXO TOWER & BARGEHOUSE
The Bargehouse welcomed the Rado 

Star Prize UK exhibition showcasing the 
shortlisted concepts of the ten Rado Star 
Prize UK finalists. From lighting and 
ceramics to furniture and innovative 
manufacturing processes, the projects 
explore the idea of passing time and 
enriching life with products that enhance 
the user’s awareness of where they spend 
their time. 

Swiss furniture manufacturer Vitra 
presented the exhibition: ’The Original. 
About the power of good design’. As 
part of its international roadshow, the 
installation focuses on Vitra’s classic and 
contemporary products, offering insights 
into the company’s product development 
processes and recounts the origins 

and stories behind some of the most 
recognisable designs.

“The Original. About the power of good 
design” exhibition forms part of Vitra’s 
“The Original” campaign, communicating 
Vitra’s commitment to maintaining close 
relationships with its designers—who are 
referred to as authors—and the result of 
these collaborations is always an original.

Flooring creatives Bolon launched its 
nature-inspired collection, Elements, in 
an exhibition showcasing the company’s 
commitment to sustainability. Subtle and 
versatile, the Elements range reflects the 
textures of the natural environment and 
is inspired by materials such as linen, 
oak, ash, cork, birch and marble. The 
exhibition will highlight Bolon's two new 
sustainable initiatives, Closing the Circle 
and Cradle to Cradle with NoGlue®, and 
reflect on its history of environmental 
consciousness, which started when its 
founder, Nils-Erik Eklund began making 
woven rugs from vinyl waste sourced 
from a Stockholm factory in 1949.

Industrial designer, Tej Chauhan, 
presented SOFT POWER, an installation 
showcasing Tej’s works which range from 
technology to homeware, celebrating 
the everyday. The show will feature the 
UK debut of Moby, his new design for 
Artifort.

Since 2005, Tej Chauhan has been 
mastering an approach to visual language-
soft and democratically appealing yet 
striking and impactful. Designing to 
inspire broad audiences, Tej demonstrates 
how emotive industrial design and 
efficient production techniques create 
value and differentiation.

Photo credit: designjunction 2018
www.thedesignjunction.co.uk

Detail of Caesarstone Topus Concrete  

‘The Original. About the power of good design’ installation by Vitra 
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AROUND 
AND ABOUT

June 28 to October 14, 2018, marks 
the 5th edition of Passages Insolites 
(Unusual Passages), a self-guided 

circuit of ephemeral public artworks in 
inspiring locations along a breathtaking 
route in historic Old Quebec. Sometimes 
playful, sometimes introspective, always 
surprising, these provocative works 
are boldly integrated into the historic 
architecture for a fresh contemporary 
reading of the urban landscape.

Passages Insolites is best experienced 
by charting your own course through the 
historic district’s winding streets. By day or 
night, experience how thought-provoking 
art transforms its surroundings, adding 
a touch of whimsy and sparking poetic, 
socially engaged dialogue. The walking 
circuit offers a singular, inclusive and 
accessible experience and an unusually 
intimate glimpse of the work of some of 
Canada’s leading artists and architecture 
collectives.

Passages Insolites is Quebec’s biggest 
public art event. Created by EXMURO 
with the support of the City of Quebec, 
the event is in its fifth year and has become 
an annual tradition of the local cultural 
scene. Make your stay unforgettable with 
this magical walk through the heart of 
Quebec City.

www.passagesinsolites.com

LEGAGA (Quebec) - Right
The Pillars of Post-Postmodernism

What is the difference between sewer 
pipes, sculptures, and gardens? In a 
post-postmodern society, there isn’t any. 
Don’t be fooled by its colourful, playful 
appearance—this installation asks serious 
questions: What makes beauty beautiful, 
and ugliness ugly? How can we use 
ugliness to make beauty? The Pillars of 
Post-Postmodernism confront these ideas 
and invites you to imagine a completely 
different kind of city, one where engineers 
make art, architects are in charge of 
engineering, and architecture is left to the 
artists.  

(LEGAGA’s installation is the winner of 
the 2018 Passages Insolites competition 
held in conjunction with the Université 
Laval architecture students’ association).

Demers-Mesnard (Quebec) - Above
Happy Castaways

In the Bassin Louise section of Quebec 
City’s port lies a mysterious floating island 
inhabited by a diverse, surreal cast of 
plants and animals—a fantastic oasis that 
appears to have broken off from a distant 
land mass and drifted to our shores along 
with its outlandish ecosystem. Day and 
night, The Happy Castaways stand on their 
island, inviting us to join them in a shared 
dream of a world more harmonious and 
peaceful than this one.

Passages Insolites: Experience another side of Quebec City
Quebec, Canada Brandon Vickerd (Hamilton) - Left

Alouette
Alouette consists of a replica of the 1962 

Canadian satellite Alouette-1, installed 
as if it has crash landed into a parked 
sedan. The Alouette project is a metaphor 
for the unfulfilled promise of a future of 
scientific advancement once heralded by 
modernism. The sleek futuristic design 
of the crashed satellite, resting lifelessly 
on the crushed car, evokes a modern-day 
Icarus whose blind faith in technology led 
to his swift demise, sending him falling 
back to earth.

Samson-Breton (Quebec) - Right
In Time

This sculpture/video installation traces 
the outline vector of a black hole in the 
universe. The work defies space-time, 
transmitting information to and from a 
single place, but at another time. Through 
the power of time travel, In Time affords a 
unique glimpse into two important little-
known chapters of Quebec City history: 
the disturbing practice of crimping 
(tricking or entrapping men into enlisting 
on ships) in the Petit-Champlain 
neighbourhood throughout the 19th 
century, and the deadly Quebec Rockslide 
of 1889.
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AROUND 
AND ABOUT

Collectif 5 (Blainville, Montréal, Québec, 
Sherbrooke) - Right
In the Guts of the Future

Large flat slabs of wall form the frame 
of this singular space, which spectators 
experience by walking through it. 
Openings in the modules are created 
with filaments reminiscent of muscles 
contracted almost to the breaking point.

In the Guts of the Future metaphorically 
represents possible paths forward into 
a future fraught with uncertainty and 
tension.

Fannie Giguère (Quebec) - Above
Elsewhere

Elsewhere is an optical and sonic 
illusion celebrating “Ombro-Cinéma”, 
an early animation technique that uses 
simple screens to create an impression  

 
 
of movement. A collage of images is 
mechanically animated by the spectator’s 
movements to reveal a sort of visual haiku.

Jean-Robert Drouillard (Quebec) - Right
A Monument for Mary Ann

A Monument for Mary Ann pays 
tribute to an Indigenous slave (“Panise 
woman” in the parlance of the time), 
who escaped the custody of her owner, a 
wealthy Place Royale innkeeper. By taking 
up a position opposite the bust of Louis 
XIV, the work honours women’s age-old 
fight for equality, respect, and dignity.

Jean-Yves Vigneau (Gatineau) - Left
Water Flowers

As though straight from an 
impressionist painting, the water lilies (or 
water flowers) rise and fall to the rhythm 
of the tides, like leisurely breathing. This 
soothing, artificial flora lights up in the 
evening, evoking whispered tales of land 
and sea. 

dw
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ALL 
ABOUT ART

We’d like to introduce two 
South African entrepreneurs 
embarking on a remarkable 

venture both personally and within 
their new organisation. We met Kimon 
Christodoulou and Tamsin Gallick, 
cofounders of Leavers’ Enterprise, based 
in Sandton Gauteng, at Decorex JHB. 
Their team of African artists make art in 
the form of hand-bound books. Not just 
any books. Books with solid wood covers 
and distinctly unique binding. Think 
wedding albums, corporate gifts, financial 
reviews, family storybooks, school 
yearbooks, diaries, art journals, guest 
books for bush lodges & boutique hotels, 
gifts for corporates & events, coffee table 
books and photography books. 

Having re-engineered a 200 year old 
stitching technique, making the design 
unique to their product, entrepreneur 
and artist Kimon Christodoulou wants 
to get you thinking about authenticity 

and how to regain some of life’s richest 
moments lost to today’s digital age. He 
wants memories returned from the cloud 
and placed in accessible and beautiful 
artworks that inspire people to engage, 
share stories, pictures, poetry, business 
ideas, or use to capture special moments 
in a journal or diary. Kimon and his team 
want people to share without needing 
usernames and passwords and in every 
way, their work reflects the value they 
place on authenticity.

With a strong vision for the country 
and an international vision for their 
business, they started their journey with 
the intention of serving their employees 
beyond a monthly pay cheque. These two 
creatives have taken on the challenge of 
not only making signature art but seeking 
to address South Africa’s unemployment 
problem practically, and are doing this by 
looking ahead and readying themselves 
for the international market.

Purpose driven art 
Leavers’ Enterprise, 

makers of hand-
bound books

Each piece they make is hand-crafted 
and can take up to 60 man-hours to 
complete. In the near future they will be 
implementing an online DIY software, 
allowing users to layout their own 
content via a user friendly platform 
which integrates with your Google Pics, 
Facebook, Instagram, and Flickr accounts 
as well as native hard drives is on the 
horizon, thus, opening their business up 
to the estimated > 27 million unit annual 
industry that is online photobooks (stats 
aggregated according to Future Source 
Consulting for E & W Europe). By the 

end of 2019, they anticipate an increase 
of 40 artisan staff and for the time being, 
their Lourie Award winning designer is 
readily available for all your design needs 
- personal and corporate.

Every part of the sourcing process at 
Leavers’ Enterprise is fastidiously tended 
to. Their timber is sourced solely from 
sustainable forests (whose net annual 
growth rates exceeded annual harvest 
rates for the past 50 years), their paper 
supplier is South Africa’s only merchant 
to stock two papers in the top 10 of the 
World Wildlife Fund’s (WWF) Paper 

Scorecard, their yarn is imported from 
Ireland and known internationally as the 
crème de la crème of bookbinding yarn – 
a four-ply waxed Irish linen thread that 
comes in an array of beautiful colours 
– and all their pieces are finished with 
Rubio Monocoat. 

Looking for a unique gift? Whether it 
be for your corporate clients, a unique 
Christmas gift, or perhaps you just need 
to treat yourself, head on over to their 
website .

www.leaversenterprise.com 
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ALL 
ABOUT ART

Louise Gelderblom makes one-off 
hand built ceramic pieces. This 
means that each piece starts as a 

volume of clay and she builds it in 3-5cm 
high layers from the bottom up. It takes 
about a week to build one piece, because 
the clay must rest during the making 
process.

Once the shape has been built, Louise 
starts working on the surface: add clay, 
remove clay, engrave it, carve it, cut it, 
paint it and all sorts of mark making. 
The piece dries completely over a couple 
of weeks and then it is bisque fired to 
1000 degrees Celsius. After this, surface 
treatment continues, adding oxide 
washes, under-glazes and glazes, and 

using various techniques like s-graffito or 
a very painterly approach, before firing 
it again at a higher temperature. Each 
firing takes about 48 hours. One piece can 
be fired several times to get the desired 
result. From start to finish the average 
piece develops in the studio for 4-6 weeks.

Before the very last firing the piece is 
signed and numbered on the bottom. 
Louise also makes a detailed drawing 
of it with notes on the tools, glazes 
and techniques used. When Louise is 
satisfied that the piece is completed, it is 
photograph with the item number and 
height of the piece and only then does it 
go on sale on the website.

I hope to make lovely objects/art 

One of a kind hand built ceramic pieces

pieces that will give joy to the end user 
for many years to come. I prefer not to  
explain the thoughts behind the making 
of a piece and do not title my work in any 
way other than the production number, 
because I want the person who looks at 
the work to engage with it on a purely 
emotional/subconscious level. Once the 
work is released for sale my intellectual 
motivation and making experience is no 
longer of any consequence.

www.louisegelderblom.com

dw
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King of Colours
All-natural wood oil

The colours shown are for reference only and are not binding. Results depend on the chosen wood type, method of preparation, etc.  
It is always recommended to make a sample before applying the product to the complete surface. 

Rubio WoodCream  (Exterior)
Provide an instant aged look for your vertical exterior wood with maximum protection.

Rubio® WoodCream is a water-based cream, which makes wood water repellent after treatment. This results in a long-lasting pearl 
effect. Due to the cream structure, it is easy to apply, especially on vertical wood. Rubio® WoodCream is available in 7 shades of grey,
which gives the wood an aged look. A transparent version is also available, which allows the wood the age naturally, but protects it 
and makes it water-repellent. 

•   Easy to apply due to its creamy structure
•   Water repellant character for long-lasting protection
•   Self-cleaning function

•   100% Ecological
•   0% VOC
•   Excellent for soft wood types

Colours on 
Thermowood

Colours on Pine

AGED #7

AGED #7

AGED #3

AGED #3

AGED #5

AGED #5

AGED #2

AGED #2

TRANSPARENT

TRANSPARENT

AGED #4

AGED #4

AGED #6

AGED #6

AGED #1

AGED #1

1

1

2

2

5

5

7

7

6

6

8

8

3

3

4

4

* Colours to the left: HWP only, colours to the right: HWP + Sunprimer HWP

RMC Oil Plus 2C  (Interior)
Rubio® Monocoat Oil Plus 2C is a next-generation product that colours and protects your wood in 1 single layer.  The combination 
of the oil (A) and the accelerator (B) ensures a quick dry, quick cure and superior protection.

•   Single layer application
•   40 standard interior colours available
•   Enhances the natural look and feel of the wood
•   Easy to maintain and repair
•   No overlaps or starting marks

•   Average spread rate of 50 m² / litre
•   Can be applied to all wood types
•   Durable protection
•   Ideal for all wooden surfaces

ANTIQUE BRONZE BOURBON

CORNSILK ICE BROWN

AQUA CASTLE BROWN

COTTON WHITE MAHOGANY

ASH GREY CHARCOAL

DARK OAK MIST

BISCUIT CHERRY CORAL

GRIS BELGE MIST 5%

BLACK CHOCOLATE

HAVANNA MUDLIGHT

NATURAL PURE

SMOKE TITANIUM GREY

OAK SAVANNA

SMOKE 5% VANILLA

OLIVE SILVER GREY

SMOKED OAK WALNUT

OYSTER SKY GREY

STONE WHITE

PINE SLATE GREY

SUPER WHITE WHITE 5%

1
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3
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7
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27
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9
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2
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6
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4

4
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8
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38

10
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The               Monocoater Industrial Oiling Line Service
Rubio Monocoat (RMC), a global brand that is distributed in over 80 countries worldwide, is a market leader for its all-natural oil wood 
treatment products. RMC provides a pre-fi nishing oiling line service, ideal for fl ooring companies and shopfi  tters. This industrial service 
offering is available in both Johannesburg and Cape Town. Installers can now work with pre-fi nished fl oor panels, minimising time spent on 
site. Project managers and designers can look forward to reduced labour costs and risk of damage to unfi  nished fl oors.

•   Competitive SQM pricing that includes labour & oil
•   Quick turnaround service
•   0% VOC, solvent free
•   Strong, durable finish in one single layer
•   Extensive interior & exterior colour ranges
•   Easy to maintain – comprehensive cleaning & aftercare product portfolio

site. Project managers and designers can look forward to reduced labour costs and risk of damage to unfi  nished fl oors.

RMC Hybrid Wood Protector  (Exterior)
RMC Hybrid Wood Protector is a genuine ‘monocoat’, suitable for colouring and protecting all exterior wood in 1 single layer. 
The easy application and maintenance make this oil an exceptionally user-friendly product.

RMC Sunprimer HWP  (Exterior)
Optional pre-treatment for a more intense colour of your vertical exterior wood 

With the RMC Hybrid Wood Protector, Rubio® Monocoat offers a decorative and durable treatment for all vertical exterior 
wood. To further intensify the colouring, we recently added the RMC Sunprimer HWP to the exterior range. RMC Sunprimer HWP 
is always applied in the same colour as the RMC Hybrid Wood Protector.

•   UV and Antifungal protection
•   Easy to apply: no overlaps, fast-drying
•   Economical: 1-layer application
•   Suitable for all types of wood

•   Can also be used for interiors
•   Aesthetic: 12 contemporary wood colours  
     and 8 trendy pop colours

* Colours to the left: HWP only, colours to the right: HWP + Sunprimer HWP
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TEAK

LIGHT GREYCHARCOAL
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Johannesburg Head Offi ce
3 Indianapolis Road, Kyalami Business Park, Kyalami,
Johannesburg 1684.   Tel: +27 11 466 0273
info@rubiomonocoat.co.za

Cape Town Branch
Unit 3 – Ex Omu Park, Elliot Road, Bofors Circle, Epping 2, 
Cape Town, 7460.   Tel: +27 21 534 1107
cptadmin@rubiomonocoat.co.za

www.rubiomonocoat.co.za

Unit 3 – Ex Omu Park, Elliot Road, Bofors Circle, Epping 2, 

King of ColoursKing of Colours
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Set on the slopes of Mosman, Sydney, this bold and modern home maximises 
dramatic views and capitalises on the great climate and indoor-outdoor lifestyle 
in Australia. 

Designed by award-winning architecture company SAOTA, this house has been 
created as a primary home for a young Sydney family. With an international footprint 
in more than 86 countries, it is SAOTA’s first completed project in Australia. 

SAOTA teamed with highly respected Sydney-based, TKD Architects to bring the 
project to life. TKD brings together experts in contemporary architecture and interior 
design. 

“As Executive Architects, TKD worked closely with the client, ensuring that SAOTA’s 
detailed design was delivered and a dream home realized. Their creativity and 
commitment to design excellence was a key success factor,” comments SAOTA Junior 
Associate, Erin Gibbs.   

For interior decorating, design studio Alexandra Kidd Design succeeded in creating 
sophisticated spaces within the home. 

The style of the home is strong yet classic and inherently sophisticated. Entering the 
home, the drama is emphasised by a double volume entrance space with open eastern  
views right through the house to Sydney Harbour and beyond. 

What makes this home unique in the area is its position on two adjacent sites, allowing 
generously proportioned open living areas and wide access to views.

Significantly recessed into the hillside, the main living area is below street level for 
maximum privacy. The living area opens on two sides, creating easterly views to the 
Harbour and to the west, offering a secluded garden with exposed rock feature. This 
lends to a sense that one is surrounded by natural elements.

MOSMAN
Sydney
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• Project name: MOSMAN
• Project Location: Sydney, Australia
• Architects & Interior Architects: SAOTA
• Philip Olmesdahl & Erin Gibbs
• Architects in Association: TKD Architects  

John Rose, Renata Ratcliffe & David Percival
• Consulting Engineers: Northrop
• Interior Designer: TKD Architects & Alexandra Kidd Designs
• Interior Decor: Alexandra Kidd Designs
• Landscaping: Secret Gardens
• Mark Curtis
• Project Photographer: Justin Alexander
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The home is accessible from two streets – the guest entrance on the upper level, 
and the access to parking garages from the lower street. From the water side, the 
sculptured facade is bold. From the street side, the tone and style is more understated. 
Guests enter through a wooden entrance door and over a bridge that crosses the 
garden below. 

On the main level, the outdoor space includes a covered outdoor lounge and dining 
area, as well as bedrooms which float above the underlying platforms. A shallow water 
feature that wraps the area picks up the element of water from the Harbour, creating a 
natural edge to the spacious main terrace.

On the lower level, a covered outdoor area leads directly to the pool, with its secluded 
hot tub as part of the body of water. The dark granite hues of the pool are on trend and 
have a more monolithic recessive character. The covered outdoor easy living space is 
complemented with an uncovered deck, ideal for capturing the warmth of the winter 
sun.

The sense of connection to the water in the Harbour is enhanced through water 
features on both the upper and lower living areas. Adding to the glamour, the use of 
electric blue in the interiors further picks up the magical blues in the vista. 

Throughout the house, pristine concrete work combines with sandstone cladding. 
Abundant to the area, this natural stone has been used in a contemporary way. This 
light tone of the sandstone is offset with warm textures of wood and bronze used 
for internal cladding and screening. Feature pieces such as a hand-cut grey granite 
counter further showcase and contrast the pristine craftsmanship.

The approach to privacy is multi-layered. Angled bronzed louvres are used to 
maximise views out, while minimising views inwards. Further motorised screening 
adjacent to the entrance allows the option of maximum light when open or privacy 
from the street when closed.

In addition to the abundant living spaces, the home comprises five bedrooms, a sauna, 
gym, wine cellar and a cinema room – complete with roll down screen, the latest in 
audio-visual technology, and block out blinds. dw
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Surat may not be as space-starved as Indian metropolises of Mumbai and Delhi, 
but the restaurant typology sees a predominance of eateries operating within 
enclosed, air-conditioned environments. That’s not to say that restaurants with 

a considerable al fresco section do not exist, but these are limited to largely utilitarian 
establishments that pay scant heed to ‘place-making’. 

When the clients approached the architect to design a cafe/restaurant, the design 
thoughts immediately veered to creating something that the city lacked: a well-
designed garden restaurant in the true sense of the word. Given that the land was 
leased further clarified this vision: a design that kept the built-form to the minimum 
and used economic materials to rationalise project costs.

The location in a quiet by-lane was opportune: the relative serenity would further 
the requisite laid-back air that was crucial to this type of development. While the 
restaurant had to have a certain privacy, given its location, the architect also wanted  
it to ‘respond’ to the street. Ergo, a wide landscaped elevated set-back was created as 
a transition from the street level to the fly-ash brick masonry wall that marked the 
‘boundary’ of the restaurant. This green band would serve as a street-side cafe, handy 
for a quick bite or cuppa.  

Think Of It!
Surat, Gujarat
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• Area of plot: 5000 sq.ft.
• Built-up area:  3500 sq.ft.
• Architecture & design firm: Studio Lagom
• Principal architect: Hardik Shah
• Design team: Krishna Kapadia, Kruti Sheta-Patel 
• Landscaping: Hasnain Sabuwala
• Artists: Kruti Sheta-Patel 
• Structure: Hitesh Rathi(Rathi consortium)
• Metal Structure: Sai Shyam Engineering
• Contractor: Kalpesh Patel
• Carpenter: Magraj Suthar
• Branding and Signage: SatyadipVadnere (Satyarth) and Hemant Saho
• Flooring: Jyoti Marble Art
• Colour: Rajpat Prajapati
• Photographs: Photographix | Sebastian + Ira
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Beyond the wall, the entry was orchestrated through a lobby-like enclosed space 
(abutted by a waterbody) that ‘releases’ you into the restaurant proper, with a central 
open courtyard and peripheral semi-enclosed areas. The visual aesthetic within is 
organic and free-flowing, with materials, colours and forms that are grounded to the 
earth. The seating options range from the al fresco to ones with varying degrees of 
semi-openness. Immediately bordering the central void are smooth cement ‘benches’ 
created in situ. While to one side of the entrance lobby is a section shielded by a slim 
undulating ferrocement wall with cut-outs — more screen than wall — to the other 
is an open section, both are roofed by corrugated GI sheets whose edges are cut such 
that they, collectively, reinforce the organic look and feel.

The colour scheme, a predominance of an earthy red, with a dash of blue at the 
entrance, and materials, leftover stone arranged in a homely mosaic, smooth swells of 
cement and MS are aligned to a rustic look. Overhead salvaged construction iron rods 
form an undulating installation, almost like a heavily contoured site manifested as a 
wire-frame drawing. Its shadows create a rippled effect on the floor, distorting views 
and adding more dynamism to the vistas.

And of course, where would a garden restaurant be without plants? Curated tropical 
greenery; frangipani, heliconia, dracaena, bamboo, banana, bougainvillea, and many 
more, imbue the restaurant with natural freshness. Strategic plantings as borders, in 
the centre of the courtyard, a small bed in the paving of an open section, create a lush 
natural look. 

Facebook: @studiolagom

dw
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Resting on a rolling field, this modern rural country home outside Toronto was 
inspired by the stone walls that were used to separate farmers` fields.

Stouffville Residence is grounded in the earth while being cantilevered over a vast 
landscape. The stone entry wall, low and private, hints progress through a series of 
translucent glass boxes punching through the otherwise monolithic wall. This wall acts 
as a key organizational element anchoring a series of glass volumes that open up to the 
south of the building overlooking the property and offering commanding views of the 
landscape. The orientation of the project intends to minimize the building’s impact on 
the area while maximizing site lines and access to natural daylight. The roof seemingly 
floats above the stone entry wall suggesting a more gestural and dynamic roof on the 
dwelling’s other face.

Two main programmatic bars make up Stouffville Residence. The more public spaces 
make up the heart of the house, and the more private areas branch off to the sides. The 
main axis of the residence includes the kitchen/living/dining rooms, with the outdoor 
wooden terrace serving as a continuation of the living space. A practical ‘service’ box 
adjacent to the main entry houses the mudroom and pantry, helping to maintain the 
minimal lifestyle of the main public axis. The dwelling encompasses a master bedroom 
with an integrated ensuite on the main level, as well as two bedrooms on the lower level. 
Stouffville Residence is spacious, yet proportional, always focusing on the view out onto 
its’ surroundings. 

Material finishes include, but are not limited to: local granite, Canadian cedar, polished 
concrete, glass, and mahogany. Radiant in-floor heating is provided by a trenched 
geothermal loop, providing for a comfortable, all-year-round temperature as well as the 
added benefit of sustainability features.

Stouffville Residence 
Toronto, Canada

Strong lines, large canopies, and a stone-clad 
facade keep the house grounded and conform-
ing to the rural landscape.

Exterior view from the field. Exterior deck 
integrated with remainder of the building as a 
continuation of the floor.
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• Architect: Trevor McIvor Architect Inc
• Lead Architect: Trevor McIvor
• Location: Stouffville, Toronto GTA, Ontario
• Site area: 40,454 m2
• Project Area: 5,000 sf (465 m2)
• Project completion year: 2017 
• Builder: Ortolan Building Design Ltd
• Structural Engineer: Blackwell Structural Engineers
• Photography: Maciek Linowski Exterior side view looking at living room, and 

double-height glazed stairwell.

Approaching the main entrance from driveway
Dusk view from main entrance, emphasizing 
the glowing glass boxes and floating canopy.
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About TMA: Trevor McIvor Architect
Trevor McIvor Architect Inc is a client-driven group of enthusiastic and experienced 
designers and constructors that produce the highest quality single family and multi-unit 
residential buildings.

TMA’s projects are driven by a simple design philosophy: believing that great architecture 
is the result of the close collaboration with those who will inhabit the buildings and 
careful consideration for the context they will exist in. Trevor McIvor Architect believes 
the results should provide a seamless integration of carefully crafted buildings and the 
unique and beautiful landscapes they exist in.

Projects include contextual urban homes, modern rural dwellings and contemporary 
lakefront cottages. TMA has extensive experience with alternative energy and sustainable 
systems and believes that environmental design begins with good passive design. TMA 
has offices in downtown Toronto and the Muskoka region, however the studio works all 
across Ontario’s vast and varied landscapes. TMA is licensed by the Ontario Association 
of Architects.

www.trevormcivor.com

dw
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Custom steel and concrete floating stair with 
glass guards adds lightness to the interior of 
the modern home.

Living room and open concept kitchen form 
the family's main gathering space featuring 
lots of light, and spatial flexibility.

The kitchen features white cabinets, concrete 
floors, and stained cedar ceilings to match the 
mahogany  fenestration finishes.

Contemporary kitchen finishes: Ceasar-
stone counters, white matte cabinetry, and 
back-painted glass backsplash. Minimal, clean, 
and functional.

The master bathroom features a free-standing 
tub, placed at one of the featured glowing glass 
boxes. 
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ON THE 
TERRACE

With the warmer temperatures 
about to sizzle through, 
garden design professionals 

are once again faced with the annual 
challenge of getting rid of the grey hues 
and kick-start our winter cocooning into 
a luscious green spring-fever boldness.

Clients` needs are ever shifting and 
expectations are raised with every season 
to apply our old friend “creativity” with 
the technology at hand, to come up 
with new angles and shades of colour 
combinations and the form and function 
that complements.

Lately, in both residential and corporate 
garden environments, the bar has been 
raised extensively in order to follow a 
clients brief as well as making sure the 
practical sustainability pulls through.

 In the next few articles, ON THE 
TERRACE deals with various aspects 
of inviting the green outdoors inside as 
well as vice versa, making the transition 

from garden to indoors a virtual single, 
seamless environment.

One way to get this done is the smart 
implementation of pots, planters, 
containers and wherever else a member of 
our green “friends” are willing to live in. 

For more than 20 years, Adri Neuper 
of Eeden Design Concepts (Pty) Ltd, has 
been involved in various green projects, 
where she has been successfully applying 
her years of experience on many levels but 
it’s the subject of pots that really got her 
passion into overdrive. It hasn’t always 
been easy and says that on a few occasions 
– she literally had to make a “green” 
bunny appear from the proverbial hat (or 
pot) so to speak.

In all simplicity, if you want to see green 
but have no open soil to plant in, you need 
a container. It has limits but also offers 
an endless variety of options to fulfill 
and surpass any client’s dream garden 
expectations. 

“Seasons... they-are-a-changing!” 

Small Garden Situ
A small garden could be a big obstacle 

when you are limited on multiple 
levels AND have to create a look that's 
sustainable and pleasing to the eye of the 
beholder in one go.

When challenged with this limited 
garden area, which was mostly paved 
walkway – boxed in by walls on all 
sides, facing full sun, Adri chose a few 
colourful but hardy succulents in charcoal 
rectangular window boxes. 

Placed on the side of the walkways, the 
window boxes have minimum impact on 
the walkway space available and the the 
depth of the planters allows for adequate 
root space down below. Adri arranged 
rocks and stones in between the plants 
to form a neat and firm soil level, while 
ensuring the plants are not too close to 
each other, allowing for sufficient growth 
and exposure.

This was contrasted with taller lighter 
coloured pots in between which worked 
well with the colour of the walls and 
complemented the shapes and colours of 
the plants, adding an interesting wave of 
level and colour to lead the eye to a bench 
of tranquility in the furthest corner of this 
tiny haven of peace.
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ON THE 
TERRACE
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Steyn City Mansion 
One of the most interesting challenges 

for Adri was a Steyn City mansion. The 
project entailed the entrance of one of 
the main residential mansions which 
included a little outdoor atrium garden 
and it all needed a bit more glamour. 

“It must look like the guys have gone to 
lunch and are returning soon” were the 
architect’s clear instructions. 

Apart from that, the architect was very 
specific regarding the shape and colour of 
the pots requested, but the choice of plants 
was an even steeper hill to climb. Client 
wanted succulents but those fellows love 
the sun and this was all happening in a 
shady patch.

And don’t forget the colour and texture 
of the plant selections to find the artistic 
glamour of contrast against the grey hues 
of the mansion walls.

Sandile Radebe participated by painting 
a mural on the wall, but as this whole area 
had to be read as one space, Sandile took 
his colour cues from the plants Adri used. 

A most unusual project but needless to 
say that the architect as well the client were 
over the moon with the final product.

KFC Exterior
As one of the leading fast food chains 

in the world, KFC are famous for offering 
“finger licking’ good” and “made by hand” 
meals. They have a very clear strategy 
where design is playing an important 
role to enhance customer experience by 
creating a welcoming and comfortable 
restaurant.

In this highly competitive market, 
KFC recognises the potential of “green” 
elements to enhance their appeal and 
incorporated face brick planter boxes and 
cement pots into the design of their stores 
to utilise the calming positive benefits 
of nature in the immediate consumer 
surroundings.

Working along with Adri, Portulacaria 
afra, also known as "spekbome" were 
chosen to form a hedge in the planter 
boxes. They are famous for producing 
oxygen, are water wise, grow easily and 
are available in all regions. 

The Aloe Barberae were chosen to be 
used in the pots. They add colour and 
height in a elegant informal way, are water 
wise and readily available.

The face brick planter boxes and the 
cement pots also resonates the fresh 
modern contemporary design found in 
the energetic and surprising inner city of 
Johannesburg.

www.ineeden.co.za
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TAIL OF
THE DOG

For my grandson Max’s first birthday 
party, I was commissioned to make 
a castle out of cardboard cartons. 

My daughter spotted three enormous 
boxes on a building site, discarded 
packaging for solar panels. They were 
2.5 metres long, 1.5 metres wide and 1.2 
metres high, so I inspanned the Malawi 
Mafia and a bakkie to transport them to 
the party venue.

With enthusiastic input from 
Grandfather Joe (Chief Engineer) and 
myself (Senior Designer), armed with 
two cardboard cutters and three rolls of 
brightly coloured duct tape, we created a 
magnificent edifice which rose out of the 
lawn, complete with fabric core flagpoles 
and red pennants, and a map of Africa on 
the inside wall so all Foreign Legionnaires 

could compare war stories. We cut out 
arched doors (toddler size), windows 
that could open and close, and peepholes 
of varying sizes. There was a tower with 
a lookout opening, with a box inside so 
small eye levels could get to the right 
height. There was a low tunnel between 
the main spaces, and at the back was an 
adult size safety exit, so the grownups 
could come in and rescue their littlies 
(and have a look around). 

The entrance box had its original lid, 
so nervous and inquisitive parents could 
lift it and peek inside to reassure their 
children - and themselves. It was an 
instant success, the very first small guest 
who arrived crawled straight in, explored 
it all, peeked out of the tower, declared it 
‘cool’, and then dragged in her siblings. 

An older boy decided that this was his 
domain, so he sat firmly on the lookout 
box, arms akimbo, and refused to move. 
One mother offered payment to have it 
transported lock, stock, and barrel to the 
next party. Why hire jumping castles and 
magicians to entertain small children? 
Cardboard boxes have always been the 
best toys. 

When we finally dismantled it three 
weeks later, and left the boxes on the 
pavement, after half an hour every scrap 
of cardboard had been whisked away by 
the waste-picker magicians, at no cost 
whatsoever. What an incredible bonus.

Gill Butler

Fort Max

www.designingways.com
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Plumen launched the new 001 
LED light bulb, raising the bar in 
contemporary design. The 001 

LED gives an exceptional light quality, is 
even more efficient, yet retains the iconic 
001 bulb shape, thanks to new technology 
devised by Plumen. The 001 LED unites 
form, function, and innovation; the 
perfect recipe for beautiful lighting.

The 001 LED has been engineered 
in the UK by Plumen to create a high-

performance product in every regard. 
A new patented LED construction 
replaces the previous compact fluorescent 
technology, meaning greater control, 
performance and longevity. The double-
looped form designed by Plumen and 
Samuel Wilkinson remains, making it 
instantly recognisable. The bulb is now 
completely dimmable and has a lifespan 
of over 20,000 hours, equating to almost 
twenty years of average use. It is also 

available in three colour temperatures; 
super-warm, warm and cool, offering 
further flexibility.

The new inner-workings of the Plumen 
001 LED allow for a sleeker form factor, 
which in turn means the bulb sits elegantly 
in many more fittings and shades. 
Materially it is all change; the Plumen 
001 has a ceramic housing, creating a 
more premium finish that is also more 
environmentally responsible, while the 
LED tubes have a matt, bone-like finish. 
Neither aluminium nor mercury are used, 
and the bulb can be fully dissembled, 
ensuring it is 100% recyclable.

Plumen pioneered the world’s first 
energy efficient designer light bulb with 
the original 001. It quickly became an icon 
of forward-thinking and problem-solving 
design after its 2010 launch. The Design 
Museum (London), Cooper Hewitt and 
MoMA (New York) hold the original 
001 in their permanent collections, a 
testament to its place in the contemporary 
design canon. Major international awards 
followed, and the Plumen name became 
synonymous with great design. The new 
001 LED is a continuation of Plumen’s 
passion for pioneering sustainable design 
for everyday use. 

Co-founder & Creative Director 
Nicolas Roope says; “Our goal is for 
sustainable design to be a natural choice 
and our light bulbs aim to inspire that 
change. We are proud of the huge effort 
that has gone into bringing the 001 LED 
to market. Our original 001 is a tough act 
to follow, but we believe this reincarnated 
001 LED will become a new classic, and 
a sound choice for anyone who enjoys 
beautiful design that doesn’t cost the earth.”

www.plumen.com

Light Bulb Pioneer Plumen 
Launches New 001 LED

Iconic Original 001, Reincarnated

Credit Charles Emerson, styling Emma Kay
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